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06wy npuHyunU

YcnosusTa, ONUC3HU NO-40AY, Ce OTHACAT 33 BCUYKU TB KaHaAU, YUETO PeKNaMHO
speme ce npeanara o1 TSH - Discovery Channel, TLC, ID, Travel Channel, Fine Living
Network, Food Network, Eurosport 1, Nickelodeon, Nick Jr, Nicktoons, KaHan 3, Wiess,
K3KTO U 33 HOBU TB KaHanu, 8 cnyyal, ye Takusa bbaaT 40baseHu.

Bceku knueHT Moxe 43 usbepe Meay 483 BUA3 33KYNYB3HE H3 PEKN3MHO BpeMe —
C UEHa Ha pelTUHr TOYK3 UNU UEH3 H3 U3MbYBAHE.

lpu 33KynysaHe 4pes UeHa Ha PelTUHr TOYKU, AOCTABAHETO UM Ce rapaHTUpa Ha
100% 33 BCUYKU peKNaMHU (DOPMU, C U3KAKYEHUE H3 NPOAYKTOBO MO3UUUOHUP3HE.
UHcbopmauunTa 33 peUTUHrU U MOHUTOPUHT We Ce OTYUT3 CNPAMO A3HHUTE H3
Huncex Agmocdep bvarapus 33 kaxanute Ha Discovery u Viacom, u cnpsamo (APH
AygueHc MexbpMeHT bbrapus 33 0CTHANUTE KaHANU.

(3paHuUUATa Ha PeUTUHr TOYKU e B CUA3 CaMo koraTo TSH ussbpwsa AeTalaHOTO
NN3HUP3He N0 AHU, Y3COBU NOACU U NporpaMu. TSH pa3npegens nnaHUpaHus brogker
H3 KNUEHT3 N0 K3H3AU CNPAMO UEesata rpyna Ha KAUEHT3 U TOB3 H3 KOS OT TPUTE
OCHOBHU 8yauTOpUU KOPECNOoHAUPa.

Mpu 33KynysaHe Ype3 UeHa Ha U3MbYBaHe, KAUGHTUTE MOraT 48 U3BupaT KOHKPeTHU
KaHaNU U npeaasaHus be3 orpaHuYeHUe 8 BPOs UM, KaTO NPU TBKUBA KBMNBHUU He ce
r3paHTUPAT PeUTUHI TOYKU.

U Npu 48aTa Ha4UH3 H3 KYynysaHe, Cneasa 43 Ce Ha4UCAAT Pa3Uu4HUTE H08¢]UU,U8HTU,
H3dUEHKU U AOMb/HUTeNHU T3KCU, ONUC3HU B8 H3CTOAWAT3 NOMAUTUKS, KbAeTo Te C3
npunoMuMu. KnueHTuTe MoOraT 43 N0N3BAT BCUYKU BUAOBE OTCTLMKU, ONUC3HU B
HaCTOAWATa NOAUTUKS, aKO OTroBaPAT H3 YCN0BUATA 33 MOMN3B3HETO UM.

1

General Principles r

The below conditions apply to all TV channels, which advertising time is sold by TSH -
Discovery Channel, TLC, ID, Travel Channel, fine Living Network, Food Network,
Eurosport 1, Nickelodeon, Nick Jr., Nicktoons, Kanan 3, WNess and any other TV
channel that may be added.

Clients can choose between two types of buying advertising time - price per rating
point or price per spot.

When buying rating points, their delivery is guaranteed 100% for all advertising forms,
except for product placement activities. The ratings and monitoring data will be
delivered by MNielsen Admosphere Bulgaria for the channels of Discovery, Inc. and
Viacom, and by GARB Audience Measurement Bulgaria for the rest of the channels.

The rating points guarantee is valid only when TSH is responsible for the detailed
planning per days, time slots and programs. TSH allocates the Clients’ budget based
on client's specific target group and to which of the three base audiences it
corresponds.

When buying number of spots, clients can choose specific programs and channels
without limitations of their number. No rating guarantee is done for such campaigns.

For both ways of buying, all coefficients, surcharges or additional fees described in
the present Sales Policy should be applied, wherever applicable. The clients can use
all the discounts described in the present Sales Palicy if they accept and observe the

terms of their acquisition.
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HaHan

Channel
Nickelodeon
Nick Jr
Nicktoons

KaHan
Channel

UeHa 33 30"
30" Price

UeHa 33 30"
30" Price

Discovery Channel
Eurosport

200

BbB BCeKU 0T NpeanaraHuTe kaHanu Moe 43 ObaaT 38KYneHu
OTAGNHU U3MBYBBHUN B  KOHKPETHU MPOrpaMmu, Chpsamo
63308uUTe BPYTHU UEHU B ropHaTa Tabsuua. HamMa orpaHuyeHue
33 6p0A 33KYNeEHU U3MbYBAHUS UNU BPOS U3N0N3B3HU KaHBNU.
[lpu 33KYNysaHe N0 rOPHUTE UEHU He Ce rapaHTupaT PeuTuHr
TOYKU.

UeHuTe ce @uHanU3UPaT Ccfed HaYuUCNNB3HE H3 BCUYKU
MPUAOMUMU KOEMUUUBHTU, H3AUEHKU U OTCTBMKU, OMUC3HU B
HACTOAWATa NOSUTUKA.

TSH cu 33na3sa npasoTo 43 0088583 PaA3AUYHU UEHU OT
rOPHUTE 33 CneyuasHuU NporpaMu npes roquHars.

1

Gross costs per spot
‘ UeHa 33 30" KaHan

30" Price Channel
Fine Living Network
Food Network

HaHan
Channel

UeHa 33 30"
30" Price

100

Travel Channel

A single spot to be aired in a specific program can be bought
in all channels according to the prices in the above table.
There are no limitations for the number of airings to be
bought as well as for the number of channels used.

No rating points guarantees are made for such airings.

The prices are finalized after calculating all applicable
coefficients, surcharges and discounts, described in the
present Sales Policy.
TSH has the right to announce different prices from the above
for special programs in the course of the year.

-



N

SH

THesAshouse  DPYTHU UBHU 38 pelTUHr TOYK3

Uenesa rpyna Target Group

bpytHa UPT  Gross CpP

A 18-49

Gross cost per rating point

F 25-54 M 18-49

TSH onpegens ropHute 63308U BPYTHU UEHU H3
PeUTUHr TOYK3 H3 peknaMHuTe u3nbysaHus. leHuTe
ule 6bA3T NPUNAraHU KbM r3paHTUPaHUTE PeUTUHr
TOYKU 38 BCAKO eAHO NpeaasaHe 0T TapudaTa cneq
HAYUCNABAHE H3 BCUYKU MPUNOMUMU KOeMUUUEHTU,
H3AUEHKU U OTCTbMKU, ONUC3HU B HACTOAWATA
NONUTUKa. [8paHTUPaHUTE PeUTUHr TOYKU wle bbaat
0NOBECTABAHU 33 BCEKU Meceu OT roAuHaTa, Hal-
KbCHO e4Ha CeaMuUa npeau HavasoTo Ha Meceua.

1

TSH defines the above base gross costs per rating
point of the advertising spots. The CpPs will be
applied to the guaranteed rating points for each
program in the Rate card after calculating all
applicable coefficients, surcharges and discounts
described in the present JSales Policy. The
guaranteed rating points will be published each
month Iatest one week before the beginning of the
month.

=1
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Bcuuku
ALL
Discovery Channel
TLC
D
Eurosport 1
Travel Channel
Fine Living
Food Network
Nickelodeon
Nick Jr.
Nicktoons
Channel 3
WNess TV

PasnpegeneHue No KaHaNU U ayauTopuu

Henu
FEMALE
Discovery Channel
TLC
D
Eurosport 1
Travel Channel
Fine Living
Food Network
Nickelodeon
Nick Jr.
Nicktoons
Channel 3
WNess TV

Channels Distribution by Audience

Muise
MALE
Discovery Channel
TLC
D
Eurosport 1
Travel Channel
Fine Living
Food Network
Nickelodeon
Nick Jr.
Nicktoons
Channel 3
WNess TV

TSH pasnpegens brogaeTa No kaHanu cnpaMo UenesaTa rpyna Ha knueHTa U TSH allocates the Clients' budget in the channels based on the client's specific
TOB3 H3 KOR OCHOBH3 ayautopus 0Trosaps. To4HOTO pa3npegenedue ce  target group and to which base audience it corresponds. The exact channel
(hUHaNU3UPa C KNUEHTS, KaTO TO TPSBBa 43 e CbobpaseHo C nocoveHute no-  distribution is finalized with the client and it should be in line with the limits

rope rpaHuuu. shown above.

* Eurosport 1 we ce npeanara ot despyapu 2020r, kaTo 40TOrasa blogweTa 33 KaHana We ce npepasnpegenu Mexay * Eurosport 1 will be available as of Feb 2020. Its budget will be distributed to the other channels till then.
0CT3H3AUTE K3H3ANU.

— 4
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HoeduuueHTu

BbpRy a83Ta BUA3 UEHU — 33 PeUTUHr TOYK3 U 33 U3NbYB3HE,
Ce HaYUCABAT YeTupu BUA3 KOBDUUUBHTU:

[palimM-TalM KoeduuUeHTU - H3308UTE UEHU C3 U3YuCMeHU
Npu u3non3saHe Ha A0 507% ot bloaxets 8 [palim-Tadm. [lpu
P33M1UYEH MPOUEHT Ce U3M0M38aT KOeUUUEHTUTE, OMUC3HU
Mo-Hagony.

MeceyHu K0eUUUBHTU - H3YUCANBAT Ce CNPAMO Meceus, B
KOUTO Wie Ce U3/1bYaT pernaMHuTe hopMLU.

HoeduuueHTu 33 AbAMUHA - H3YUCANB3T Ce CNPAMO
[b/IMUH3TA Ha PEKN3MHOTO U3NbYB3HE

HoeduuueHtu 33 AP dopmu - u3non3satr ce npu
afTePHATUBHUTE  PEKNSMHU (DOPMU  CMPAMO  KOHKPETHUS
(popMaT, KoUTOo UWie ce U3non3es

HagueHku - u3nonseat ce Npu #enaHuUe 33 rapaHTUPaHe Ha
npedepeHUUsNHO NO3ULUCHUPSHE UAU NpU  Hanuyue Ha
CbBMECTHa PeKN3Ma C APYr KAUBHT.

1

Coefficients r

For both types of pricing, four types of coefficients are
applied:

Prime Time coefficients - the base prices are calculated for
budgets distributed up to 50% in Prime time. If another
percentage will be used, the below described coefficients
should be used.

Monthly coefficients - they are applied according to the
month in which the advertising will be aired.

Length coefficients - applied on the standard advertising
spot according to its length.

AR Forms coefficients - applied based on the specific format
that will be aired.

-

Surcharges - used when premium positioning is required or
co-advertising is present in the advertising form.

=1
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[lpaliM-TalM KoeduUUeHTU

Prime Time Coefficients

% 0T biogera 8 T / % of the budget in PT

< 30%

<40% < 50%

<60%

<10% < 80% > 80%

807

90%

1107%

1207 1307 1407

TSH npogsss pexnaMHOTO BpeMe Ha MPeaCTaBsfBaHUTE
kaHanu cnpamo Mpatim Tatim (NT) nosca, gedpuHupan ot 17:30 -
01:00.

Bcuyku peknamHu bnokose npeau U B onpeaeneHo npeaasaqe
Ce 3CoUUUpaT CbC CbOTBETHOTO NpPegasaHe. Ao HaYanoTo unuy
KP3AT H3 NpeassaHe Ca Ha rPaHUUAT Meday A8 4acosu
NOACU, BCUYKU PeKNaMHU 610KoBe, aCOUUUPSHU C [13AeHOTO
NpedaBaHe Ce CYUTAT 33 U3MbYEHU B YaCOBUN MONC H3
NPegaBaHeTo, KbM KOeTO Ce YUCAU TO.

[0pHUTE KOB(UUUEHTU Ce NpunaraT U KbM ABaTa BUA3 UEHU
CNPAMO NPOUEHT3 0T BrogeTa, UHBeCTUPaH B [1paim TaiM.

1

TSH sells the commercial time of the represented channels
based on the definition of the Prime-Time (PT) slot - 17:30 -
01:00.

All commercial breaks before and in a respective program are
associated with this program. If the beginning/end of 8
program is on the verge of any of the time zones, all
associated breaks to the program are considered as aired in
the time zone of the program.

The above coefficients are applied to the both price types,
according to the budget investment in Prime Time.
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MeceyHu KoecuyueHTu

(Des
Feb
105%

Meceu Ay
Jan

807%

Map HAnp Mai
Mar Apr May
1207 | 1507% | 1507%

Month

Ungexc/ Index

Monthly Coefficients

HHu
Jun
125%

Nlex

Dec
120%

Hoe
Nov
140%

Okt
Oct
135%

Cen
Sep
1207%

0nu Asr
Jul  Aug
105% | 90%

TSH onpegens ropHaTa Ckana 33 U3YUCNNB3HE Ha
UEHUTE H3 PeKNamMHUTe U3AbYBBHUA MNpes roguHars.
Ckanata e eaHakBa 33 BCeKU OT TesesU3UOHHUTE
KaHaNu, npPeaMeT H3 HACTOAWATa MOAUTUKS 33
NpoaaMou.

KoeduuueHTuTe Ce npunaraT U KbM AB3Ta BUAS UEHU -
H3 PeUTUHr TOYK3 U H3 U3/bYBaHe, cnopea Meceua Ha
U3bYB3HE.

1

TSH defines the above scale for calculating the prices
of the spots during the year. The scale is equal for
each of the channels subject to the present Sales
Policy.

The coefficients are applied on both type of prices -

the base gross cost per rating point and to the spot
price, for the respective month of airing.

=1
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resmeruse  HOBQPUUUBHTU 33 AbMMKUHA

r

Price for: Equals to:

Length coefficients

5" cnot | 50% ot uena 33 30" 35" cnot [ 120% ot uena 33 30" 5" spot 50% & 30" price 35" spat 120% & 30" price
10" cnot | 60% ot ueHa 33 30" 40" cnot | 140% ot ueHs 33 30" 10" spot 607 « 30" price 40" spot 1407% » 30" price
15" cnot | 80% ot ueHa 33 30" 45" cnot | 160% ot uena 38 30" 15" spot 80% r 30" price 45" spot 1607% x 30" price
20" cnot | 85% ot ueHa 33 30" 50" cnot | 180% ot ueHa 33 30" 20" spot 85% x 30" price 50" spot 180% 30" price
25" cnot | 95% ot ueHa 33 30" 55" cnot [ 190% ot uena 33 30" 25" spot 95% & 30" price 55" spot 190% & 30" price
30" cnot | 100% ot ueHa 3a 30" 60" cnot | 200% ot ueHa 33 30" 30" spot 100% 30" price 60" spot 200% r 30" price

TSH onpegens ropHaTa Ckana 33 U3YUCAAB3HE H3 UEHUTE HA
PEKNAMHUTE U3/IbYBBHUR, KOUTO €3 KPaTHU Ha b. Ckanata e
e[HAKBA 33 BCEKU OT TenesU3UOHHUTE KaHanU, npedMer Ha
HACTOAWATa MONUTUKE 33 npoaadbu. Crotosete € MeMAUHHU
AbMKUHU (MUHUMYM 3 CeKYHAU) Ce 38KPbINABAT KAKTO Ceass:
338bpwseawuTte Ha 1,2, 6 u 7 - KbM no Huckats, 8 H3 3, 4,8 u 9 -
KbM N0-BUCOKATa CTOUHOCT.

33 KOe(UUUEHT 33 ObSMUHU, P33IUYHU OT rOpHUTE, MOMe A3 Ce
0bbpHeTe KbM npeacrasuten Ha TSH.

1

TSH defines the above scale for calculating the prices of the spots
which length is divisible by 5. The scale is equal for each of the
channels subject to the present Sales Policy. The prices of spots
with different lengths (minimum 3 seconds) are calculated as
follows: the ones whose length ends in 1, 2, 6 and 7 shall be
rounded to the lower price and the ones whose length ends in 3, 4,
8 and 9 shall be rounded to the higher price.

For length coefficient different than the above, please check with
TSH representative.

-
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mesneose  hoeduyueHtu 33 AP ¢popmu AR Forms Coefficients
Bug dpopma um::;;,b ;I::Ha [bmHuHa B CEKYHAU AA Forms lgzz: ;‘;iig Length in seconds
CnoHcopcku 33cTasku 135% I+T Sponsorship tags 135% I'+T
bpaHAUPaHa WaNKa peKnama 135% 3+ Branded Break Bumpers 135% Oilkaol
TB0pYeCKa Uen 135% 30" Smart |deas 135% 30"
bpaHaupaH cnot 135% Cnopeq AbMKUHATA Ha CNoTa Ident Commercial 135% Acc. To Client's spot length
Bbnpoc/ OTrosop 162% 10" +10" Break Keepers 162% 10" +10"
PeknameH unm 810% 180" Commercial Vignette 810% 180"
Hopu3soHTanHa opmMa 100% 10" Cut-in 100% 10"
BepTukanta hopma 100% 10" Skyscraper 1007% 10"
Hopus. + BepT. opMa 150% 10" Content split 150% 10"
[lpoayKT080 NO3UUUOHUP3HE 300% Cnopesa CbAbPMaHUETO Product placement 300% Content depending
CnoHCOPCTBO HA KaHanN 104% 15" Channel Sponsorship 104% 15"

TSH onpegens ropHaTa CKaNa 33 U3YUCNNAB3HE H3 UEHUTE H3
aNTePHATUBHU peknaMHU opMu. CKanata e eAHaKBa 33 BCEKU OT
TeNesU3UOHHUTE KaHaNU, MnpedaMeT H3 HACTOAWAT3 NONUTUKS 33
npogaxou.

33 (OpMU, P83NUYHU OT rOPHUTE, MOMe 3 Ce 0bbpHeTe KbM
npedctasuten Ha TSH. Bb3MOMHO € He BCUYKU (hOpMU 43 C8 HAMUYHU

33 U3/bYB3HE BbB BCUYKU MPeACTBAHU KaHanU - 33 Noseve
UHOpMaUUs Moxe 43 ce 0bpbuiaTe KbM TSH.

1

TSH defines the above scale for calculating the prices of the alternative

advertising forms. The scale is equal for each of the channels subject to
the present Sales Policy.

For length coefficient different than the above, please check with TSH
representative. It is possible not all of the above forms to be eligible for
airing in all represented channels - please check for further information

with TSH.
-
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Surcharge Coefficint

Usbop Ha bnok 107 Break choice 10%
[lbpBa/nocneaHa no3uyus 8 610K 307% First/last in break 30%
Bropa/npednocnegHa nosuuus 8 baoK 157 Second/before last in break 15%
Usbop Ha 610K + no3uyun 407% Break choice + position 407%
[lbpB8a U NocneaHa no3uyus 8 Haok 3% Fisrt and Last in Break 3%
TaHAEMHO U31bYBaHe B H0K 0% Tandem spots in one break 0%
CbBMECTHA peknamMa a0 40% Co-advertising up to 40%
KoMbuHUpaHa peknama 807% Combined advertising 807%

* BbpRY UEHaTa Ha BTOPUS CnoT

B Cngqaﬂ, 4Ye KNUEeHTbT Menase A3 KYnu KOHKPETeH PernaMeH bnok unu

nosuuus 8 bnok, ce MpunaraT ropHUTE HaAUEHKU.

HagueHka 33 CbBMECTH pexnaMa Ce TMpunara KOraTo B8 MaTepuasa

NPUCHCTBA MaAPK3 Ha APYr KNUEHT B A0 307% 0T AbMKUHATS.

HaaueHka 39 HOM6UHUp8H8 pernaMa Ce npunara Korato NPUCbCTBUETO H3

APYr KNUEHT 8 MaTepuana e 8 Hagd 30% 0T AbMKUHATA.

* applied on the second spot price

In case a client wants to buy a certain advertising break or a position in such,

the above surcharges are applied.

Co-advertising surcharge is applied if a brand of another client is presented

in the commercial material in up to 30% of its length.

Combined advertising surcharge is applied when the presence of an

additional client is in more than 30% of the material's length.

=l
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OrcTbnKU

PeknaMogatenute U PeKN3MHUTE a8reHUUU, KOUTO UMaT
[0r0BOP 33 U3MbYBAHE H3 TeNeBUSUOHHU TbProBCKU
cbobwierus ¢ TISH, MoraT pgs ce B8b3nNon3saT 0T
NPeAN0MeHUTe NO-HATATbK OTCTBAKU NPU NpueMaHe U
CNa3BaHe HA3 YCMOBUAT3 33 TAXHOTO NPeaoCTaBsHe.
PeknaMHUTE areHuUU MOraT 3 N0eMaT rapaHuuu U a3
NOANUCBAT [0r0BOPU OT UMETO H3 CBOUTE KMUBHTU, 3KO Ca
NpPeasapuTeNHO 0BNACTEHU 33 TOB3 U B P3MKUTe Ha
NPeaoCTaBeHUTE UM NP3aBOMOULUS.

[lpeaocTaBaHeTo U NOAYY3B3HRTO, H3 KOATO U 43 e OT
usbpoeHuTe OTCTBMKU, He e NpPedBapuTeaHO Ycnosue 33
CKNKOYBAHE HA3 [0r0BOP 338 U3NMbYBAHE HA3 TbPrOBCKU
CbobUleHUS.

Bcuyku u3non3saHU OTCTHAKU Ce CYMUPAT U 0BWIUS NPOUEHT
Ce Npunara BbPrY CbLOTBETHUS BUA DPYTHA UEHa - 33
peUTUHr TOYK3 UNU 33 U3MbYBAHE.

IIIIII

Discounts r

Advertisers and advertising agencies who have signed a
contract for broadcasting of TV commercial communications
with TSH may be granted the discounts described onward if
they accept and observe the terms for discount acquisition.
The advertising agencies can make guarantees and sign
contracts on behalf of their clients in case they are
authorized in advance for doing this and within the provided
powers.

Granting and obtaining any of the described discounts is not
a precondition for the conclusion of a contract for
broadcasting of TV commercial communications.

All discounts used are summed up and the total percentage
is applied to the gross price used - per rating point or per

spot.
-

-
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foguweH kymynatuseH Het obem/ Annual Cumulative net volume

Discounts

foguweH HeteH 0bem Ha knueHT/ Annual Net Client Volume

Hag/ Over Orcrbnka/ Discount Hag/ Over Orcrbnka/ Discount Hag/ Over Otcrbnka/ Discount Hag/ Over Otcrbnka/ Discount
10 000 % 210 000 9% 2500 % 71000 9%

15 000 2% 310 000 10% 4500 2% 100 000 10%

20 000 % 460 000 1% 7000 % 142 000 1%

30 000 4% 700 000 12% 1000 4% 200 000 12%

45000 5% 1050 000 13% 17000 5% 280 000 13%

65 000 6% 1600 000 14% 25000 6% 395 000 14%

95 000 1% 2300 000 15% 35000 1% 550 000 15%

140 000 8% 50 000 8%

OTcTbNKa 33 KYMynatuseH obeM — npeqocTass ce CPewy rapaHTUpaHe Ha rogulleH
obeM 33 kaHanuTe, npeanaranu ot TSH 33 nepuogs 1 sHyapu - 31 gexemspu 2020.

HeTHusT blogeT e paseH Ha CYMaTa OT BCUYKU CHEMU H3 U3NbYBaHE, 3398EHU U
U3TbYeHU 8 Te3U KaHanu 38 2020r, cneg Ha4uUCANBAHE HA OTCTBHNKU.

ﬂpU (3P3HTUP3HE H3 MO-BUCOK 0beM, N0-BUCOKATA OTCTBMKA BU33 B CUM3 OT MeCceua Ha
MUCMEHOTO rapaHTUpPaHe be3 aa ce Mpasu npeus4ucnaBaHe Ha 33aBKUTE OT nPpedHuTe
Meceuu.

ﬂpU Heu3MbsIHeHUe H3 r3P3aHTUP3HUA broger 8 KP3aa H3 ro0dUH3T3, OTCTbMNKAT3 Ce
npeusyucsnnga Cnpamo peanHo NoCTUrHaTuA 06eM Ha areHUUATa.

OtcTbnKe 33 06eM Ha KAUBHT - BCUYKU yCnosuA 33 0TaBaHE H3 rOPHAT3 OTCTbLIK3 Ca
8 CUAB3, HO Ce 0TYUTa 06eMa Ha UHAUBUAYSMEH KAUEHT.

[lgeTe OTCTBNKU He Ce U3KKYBAT B33UMHO U MOraT 3 Ce Non3sar e/JHO0BPEeMEHHO npu
U3MbsHEHUE Ha YCNosuATa 38 OTA3B3HETO UM.

1

Cumulative volume discount - it is granted according to the guaranteed net budget for
the channels, represented from TSH for the period Jan 15t - Dec 31st 2020. The net budget

is equal to the sum of all schemes, ordered and broadcasted in these channels in 2020
after deducting all applicable discounts.

If 3 higher volume is guaranteed, the higher discount is granted from the month of
guaranteeing the higher volume in written without recalculating the schemes from the
previous months. If the guaranteed budget is not reached at the end of the year, the
volume discount will be recalculated according to the actually achieved budget of the
agency.

Client Volume Discount - all conditions for granting the discount from the above are
valid but the volume of an individual client is calculated.

The discounts are not excluding one another and can be used simultaneously if the
conditions for granting them are kept.
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Discounts
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HeteH pueT OTcTBNKa ABaHCOBO NnaulaHe OTcTBNK3 PaHHO aorosapsHe OtcTbnKa

Net Growth Discount Advance Payment Discount Early negotiating Discount

New Client 5% Ha kamnaHus/ Campaign 2% 13.12. 2019 12/
15% 6% foauwHo/ Annual 4% 21.12 . 2019 9%
30% 1% 17.01.2020 5%
50% 8%
80% 10%

OtcTbNKa 33 PbCT B 068M3 — NPEAOCTasA Ce H3 KNUEHTU, KOUTO reHepuPaT PbeT 8
HeTHaTa uHeecTuuus 33 2020r cnpamo 2019r 33 BCUYKU KaHanu, npeacTasaHu o1 TSH.
Mpu gocTuraHe/rapaHTUPaHe Ha MO-BUCOK PBCT, NO-BUCOKATA OTCTBNKA BNU33 B CUND
0T Meceua Ha rapaHTUPaHeTo/nocTuraHeTo 6e3 npeusyucnsgaHe Ha NPeAROAHU
3898KU. AKO rapaHTUPBHUAT PBCT He e AOCTUTHAT B KP3AR H3 rOAUHATS, OTCTLNKATA Ce
NPeU3YUCNNB3 CNPSMO PE3AHO NOCTUrHATUS 06eM.

OtcTbnKa 33 npeannawaHe - npeaocTass ce 3a 100% aBaHCOBO NpeannaulsHe Ha
KEMNAHUS UNU Ha rapaHTUP3HUS rogullieH brogKeT 8 cpok 40 2 paboTHU AHU npeau
Ha4anoTo Ha KaMNaHUATA. AKO KAUEHTBT UMa NpedUWHU 33baBeHU NABWIBHUS,
OTCTBMKATa He MoMe A3 bbae HaYuCNeHa, A0pU A3 UM3 HANPaBeHo NpeannaulaHe.
NB! 33 HOBU KNUEHTU 33AbMKUTENHO Ce npasu 100% npeannauiaHe.

OTcTbNKa 39 PaHHO A0rosapAaHe - MpeaocTasa Ce H3 KAUBHTU, KOUTO nognuuwat
r0AUWHO Cnopa3ymeHue B Noco4eHuTe CPOoKOBe.

1

Net Growth Discount - it is granted to clients who generates growth in the net
investment for 2020 vs 2019 for all channels, represented by TSH. If 3 higher growth
is guaranteed, the higher discount will be applied from the month of the
guaranteeing in written without recalculation of previous orders. If the guaranteed
growth is not reached, the discount is recalculated according to the actually
achieved growth.

Prepayment Discount - it is granted if 100% prepayment of a campaign or of the
annual budget is made up to 2 working days befare the campaign start. If the client

has previous delayed payments the discount is not granted even if the prepayment
is done on time.
NB! New clients should prepay 100% in any case.

Early negotiating discount - it is granted to clientc wha sign an annual agreement

in the respective deadlines.
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OrcTbnKU

Discounts

bpol KaHanu OrcTbnKa AP brogxer cnpamo obwus OTcTbNKS Kynysate Ha cnoTose  OTCTbNKA
Number of channels Discount AR Budget vs Total Discount Spot Buying Discount
Mone/ At Least 3 10% MoHe/ At Least 10% 6% bes rapaHUus Ha pedTUHr 0%
Mone/ At Least 10 15% MoHe/ At Least 1574 8% Mo rating guarantee

MoHe/ At Least 20%

10%

[lakeTHa OTCTbNKA- NPeAOCTaBA CE HA KAUEBHTU, KOUTO
non3saT onpedeneH Opol KaHanNu OT NPeACTaBAAB3HUTE
TaKkusa 0T TSH.

Otctbnka 38 AP dhopMu - nNpeaocTass Ce Ha KAUBHTU, KOUTO
U3M0N38aT YaCT OT bHOAMKETa CU 33 a/TePHATUBHU (HOPMU Ha
peknama. 0TCTbNKATE Ce NPeaoCcTass KAKTO Ha3 KaMMaHUS, TaK3
U H3 roguWwHa 6333 Npu Hasuyue Ha rapaHuUs 33 UHBECTULUA
8 AP hopMu 0T roguWwHUA BIOAMET Ha KIUeHTS.

KynysaHe Ha cnOTOBE - MPeAOCTaBA Ce H3 KAUEHTU, KOUTO
U3N0A38aT BPYTHUTE UEHU H3 U3bYBaHE.

1

Package Discount - it is granted to clients who use a certain
number of channels from the portfolio of TSH.

AR Forms Discount - it is granted to clients who invest a
certain part of their budget in AR forms. The discount can be
used on a campaign basis as well as through the year if there
is @ guarantee for AR forms budget from the client's annual
budget.

Spot buying discount - it is granted to clients who use the
gross prices per spot.

=1
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EKCNPEeCcHO 30985B3HE/0TMAHA HA CREM3 100 ng Urgent order/canceling of a8 campaign 100 BGIN
JoKbCHEHUe NPU N0/18B3He H3 MaTepuan 100 ns Late submission of 8 material 100 BGN
Pa3nuYH3 AbAMUHA H3 MaTepuana” 100 ns Different length of 8 material” 100 BGIN
0TMAHA3 H3 U3NBYBBHUA Cr1ef CPOK3 33 339BKU 100%™ Cancelling of airings after the deadline 100%™
* 0T N0A3AEHATa B 3358KATA * than the one submitted in the order
™" 0T HeTHaTa CTOUHOCT 33 AHUTE U3BbH CPOK ** of the net value for the days outside deadlines

B cnyyal Ha nogasaHe UNU OTMAHA HA3 33R8KU UNMU U3nbYBaHUA  In case of ordering/ cancelling of campaigns or material outside
U3BbH OnpegeseHue CPOKOBE Ce MPUsaraT ropHUTe TaKCU. the set deadlines the above fees are applied.
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BCcuyku CymMu, NOCOYEHU B HACTOAWST3 NOAUTUKS C3 B
bbrrapcku nesa u bes skntover A/IC.

BCuyKu NNaWaHUS 33 3398EHU U U3bYEHU KaMM3HUU Cneass
13 ObaaT HanpaseHu B CPok A0 30 AHU cnegd U343B3HEe HA3
(hakTypa.

HacToswarta nonutuka Ha TSH e BanuaHa 33 uanata 2020r. u
ypedaa YcnosusTa 33 TbProsCKUTE CbOBWIEHUS, U3NbYeHU B
P3MKUTEe Ha roauHaTa. Ta Moxe 43 bbae npoMeHeHa ¢ 15 gHu
NpeaussecTue U We bbae 0nosecTeHa Ha calTa Ha TSH.

KoHTaKTU:

Cednc Hayc 001

Codbus 1527

Yn. NaHatot Bonos 1, et. 4
wwuw.saleshouse.bg
sales@saleshouse.bg
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Final Arrangements J

All amounts in the present Sales Poalicy are in Bulgarian levs
and without VAT.

All payments for ordered and aired campaigns should be
made up to 50 days after issuing the invoices.

The Sales Palicy is valid for the whole 2020 and it arranges
the conditions for airings of commercial materials in the
course of the year. It can be changed with 15 days notice and
it will be announced on the web site of TSH.

Contacts:

Sales House Ltd

Sofia 1527

1 Panayot Volov str, fl. 4
wwuw.saleshouse.bg
sales@saleshouse.bg



