Radio Group

ObLLM YCnoBusa
3a M31bUYBaHe Ha TbProBCKU CbObLLLEHUA B pagUoycayru
B nporpamute Ha bTV Radio Group

l. O6wmM npUHLMNKN U NnpeameT

Ya. 1. (1) HactoawmTe O6WM ycnoBUA pernameHTUpaT
N3bYBaAHETO Ha TbProBCKM cbobueHua B
paguonporpammnte, cobCcTBEHOCT Ha ,PaavokomnaHuA
Cu.Qxein” 004 wamn Ha ,BTB Megua pyn” EAL u B
paguMonporpamu,  Cb3gaBaHW,  yNpaBAABaHUM UM
KOHCYNTUpaHu oT ,Pagmokomnanus Cu.Oxei” 00U,
HapuyaHu Nno-HaTaTbK obuwo 3a KpaTKocT
,nporpamu/paguonporpammn” nnu
,nporpamu/paguonporpamu Ha bTV Radio Group”.

(2) O6wmuTte ycnoBuA ca  33aAbMKUTENHM  3a
»Pagnokomnanua Cu.Oxxeir” OO/, Hapn4aHO NO-HATATBK
3a Kpatkoct ,PAOAMNOTO” wn HeroBuTe KAWEHTU -—
peknamoaaTenM M PeKNaMHW areHuuu (nocnegHute
HapuyaHM MO-HATATbK 33 KPATKOCT Cnopej, KOHTEKCTa
,areHuma/areHunn”). Knnentute Ha PAOANOTO
yAocToBepAaBaT Cbrnacneto cu ¢ Obwwute ycnosua ¢
nognuca cv Nog UHAMBUAYANEH NUCMEH AOTOBOP, KOMTO
ckntouBat ¢ PAOMOTO nnam ¢ Bb3naraHeTo 3a U3nbyBaHe
Ha TbProBCKM CbOBLLEHMA B HAKOA OT pagMonporpammure
Ha bTV Radio Group.

Yn. 2. (1) TbproBckute cboblleHUA ce M3bYBaT Mo
Bb3/laraHe Ha peknamojaten cpeuly 3anfawaHe Ha
Bb3HarpaxgeHuve, onpegeneHo cbobpasHo Aencrealiata
Tapuda Ha PAAMOTO 3a cboTBETHATa NPOrpama, KakTo u
cnopep, yroBopKUTE Ha MHAWBUAYANHUA JOTOBOP.

(2) ToprosckuTe cbobuieHUa cnepBa na NpeacTaBAT
CTOKU  u/Man  ycayrm  U/UAM  TbProBCKU  MapKM,
COBCTBEHOCT CamMO Ha peknamopatens, UAW Takusa, 3a
KOMTO CBbWMAT MMa OTCTbMEHM MpaBa Ha MOA3BaHe
CblIACHO [OrOBOP 3@ M3K/OUYMTENHA JNIMLEH3MA No
cMUcCbaa Ha 3MIO, no cunaTa Ha KOMTO HWKOW Apyr,
BK/IOYMTEIHO COBCTBEHMKDBT Ha MapKaTa/uTe, HEe MOXe
Ja W3non3Ba /MUEH3MpaHuTe Mapku. [loroBopbT 3a
M3KAIOYUTENIHA JIMLEH3UA Ce cuuTa 3a AeincTBalwo
[lOKa3aTeNcTBO Mo HactoAwmTe O6LWM YCNOBUA, aKo e
BMNUCaH NO HaANeXHWA pel B JbprKaBHUA pernctop npwm
MaTeHTHOTO BEAOMCTBO.

Yn. 3. (1) OnepaTnBHOTO 06CHYyXKBaHe, KaKTo W
NO3ULUNOHMPAHETO  Ha  [OroBOPEeHWUTE  TbProBCKU
cboblleHun, ce ocbluecTeaBa oT otaen ,lMpogax6u” Ha
PAOVNOTO. MnawaHmnATa 33 U3NDBYBAHETO HA TbProOBCKM
cbobuieHna ce wm3BbplwBa No 6HaHKoBaTa CMeTKa Ha
PAOVNOTO, nocoyeHa B A0OroBopa WAM B CbOTBETHATA

GENERAL SALES RULES
for broadcasting of commercial communications
in radio services in the programs of
bTV Radio Group

I. General principles and subject

Art. 1. (1) The present General Sales Rules regulate
the broadcasting of commercial communications in
the radio programs owned by "Radiocompany C.J"
OOD or "BTV Media Group" EAD, and in radio
programs, created, managed or consulted by
"Radiocompany C.J" OOD, hereinafter collectively
referred to as the "programs/radio programs" or
the "programs/radio programs of bTV Radio
Group".

(2) The General Sales Rules are obligatory for
"Radio Company C.J" OOD, hereinafter referred to
as the "RADIO" and its clients - advertisers and
advertising agencies (the latter referred to
according to the context “agency/agencies”). The
clients of the RADIO confirm their consent and
acceptance of the General Sales Rules by signing an
individual written contract with the RADIO or by
assigning the broadcast of a commercial
communications in one of the radio programs of
bTV Radio Group.

Art. 2. (1) The commercial communications shall be
broadcasted upon assignment by an advertiser
against payment of remuneration determined in
accordance with the applicable Tariff of the RADIO
for the respective program, as well as the terms of
the individual contract.

(2) The commercial communications should
present goods and/or services and/or trademarks
which are the sole property of the advertiser, or
such, for which the client has obtained rights of use
as per an exclusive license agreement within the
meaning of the Trademarks and Geographic
Symbols Act under which no other person,
including the owner of the mark(s), is entitled to
use the licensed marks. The exclusive license
agreement shall be considered effective evidence
under this General Sales Rules if it has been duly
entered into the State Registry with the Patent
Office.

Art. 3. (1) The operational processing as well as the
positioning of the agreed-upon TV commercial
communications shall be carried out by the
RADIO’s Sales Department. The payments for the
broadcasting of TV commercial communications
shall be made to the RADIO’s bank, account, set
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dbakTypa.
(2) B oTtHoweHuATa cu ¢ PAAMOTO, cBbp3aHU C
nNnaHUpaHeTo, MNO3NLUMNOHUPAHETO U U3NDBYBAHETO Ha

TbProBCKUTE CbOOLEHMA B MpOrpamumTe U C TAXHOTO
3ansalaHe, BCEKM peKnamogaTen MOXKe n[a NossBa
YCAYIUTE Ha PeKNaMHa areHums.

(3) B cnyyait ye cTpaHu No MHAMBUAYA/HMA OOTOBOP Ca
peknamopaTen v peknamMHa areHums, peknamomaTtenar u
peknamHaTa areHuMa ca COAMZAPHO OTrOBOPHM 3a
NnAalWaHnATa, 0be3WeTEHNATA U HEYCTOMKUTE, Ab/IKUMMU
no Aorosopa M HactoAwmTe 06K ycnosus.

(4) PAOMOTO He  AbAKM
Bb3HarpaxgeHue Ha areHumAaTa.

3annaulaHe  wau

Yn. 4. (1) PeknamHa areHums, KoAato ckaoum ¢ PAOUOTO
[OroBOp 3a M3ibyBaHE Ha TbPrOBCKM CbOBLLEHWA HA
peknamogaten, cneAga Aa  Aeno3vpa B oTAen
SMpomaxkbun” Ha PAOUOTO  nUCMEH  AOKYMEHT
(eb3naratenHo nMcmo), noanucaH OT areHuuATa W
peknamogatens, ypes KOMTO ce Bb3/ara
OCbLLECTBABAHETO Ha peKknamHa AerHocT
NPOBEKAAHETO HAa PEKJaMHM KamnaHuu B nporpama/u
Ha DbTV Radio Group OT WMETO Ha CbOTBETHMA
peknamopaTen.

(2) B pOKyMeEHTa 3a4b/IXKUTENHO Ca YKa3aHU TbProBCKUTE
MapKK U NPOAYKTUTE, NPegMeT Ha PeKNamMupaHe, KaKTo
M CPOKbT Ha Bb3naraHeto. Obpasel, Ha Bb3naraTesHo
NMUCMO, KOeTo cnefBa Aa ce NpeacTaBu OT areHuusATa B
otaen ,Mpopaxbu” Ha PAAMOTO npeau Hayanoto Ha
nbpBaTa KamnaHuWa OT Mepuoda Ha Bb3/NaraHeTo, €
HepaszaenHa YyacT oT HacTosawmTe 06w ycnosus.

Yn. 5. (1) PAOANOTO npopaBa pPeKNAaMHOTO CU BpeMme,
KaTo npepsara Bb3MOXHOCT 33 MOKYMKa Ha MakeTu OT
nporpamm.

(2) PasnpepeneHveTo Ha KAMNOBETE Ha peKNamoaaTens,
koeto PAOVNOTO npasBu Npu M3roTBAHETO Ha MakeT, ce
onpeaensa ot chegHUTe KpuTepuu:

1. cnasBaHe NPWHLMMNA Ha PaBHOMNOCTAaBEHOCT 33 BCUYKMU
KNnMeHTM Ha PAOUOTO cbobpa3Ho napameTpute Ha
TeXHUTE MHAMBUAYANHU AOFOBOPY;

2. 3amasBaHe WHTepeca Ha peknamopgaTtensa c ornep,
usbArsaHe Ha CbBMECTHOTO My MpeAacTaBAHe C
KOHKYPEHTHW MAapKW, KaKTO U NpeacTaBAHETO My B NO-
MaJIKoO HaTOBapeHU peknamHu 610KoBe;

3. NOpeaHOCT Ha 3aABKUTE Ha KAneHTuTe Kbm PAANOTO.

(3) PAONOTO npeanara Ha KAMEHTUTE CU U3TbYBAHE Ha
pasnnyYHM GOpPMM Ha TbPTrOBCKM CbOBLLEHUA, KaTo Hanp:

peKnamHu KAunose, CMOHCOPCTBO, KaKTo "
n3paboTBaHETO W/MAM  U3NBYBAHETO Ha  NAaTeHM
penopTaxu.

forth in the contract or in the respective invoice.
(2) In its relationships with the RADIO, related to
the planning, positioning and broadcasting of the
commercial communications on the channels and
to the payment thereof, each advertiser may use
the intermediation of an advertising agency.

(3) In case that advertiser and advertising agency

are parties to the individual contract, the
advertiser and the advertising agency shall be
jointly responsible for the payments, the

compensations and the penalties due under the
contract and these General Sales Rules.

(4) The RADIO shall owe no payment or
remuneration to the agency.

Art. 4. (1) Advertising agency that has concluded a
contract with the RADIO for the broadcasting of
commercial communications of an advertiser, has
to submit to the RADIO’s Sales Department a
written document (authorization letter), signed by
the agency and the advertiser, assigning the
carrying out of advertising activity and the
conduction of advertising campaigns in a program
or programs of bTV Radio Group on behalf of the
respective advertiser.

(2) In the document should be specified the
trademarks and products, subject of advertising
and the period of the assignment. A template of
the authorization letter which has to be presented
by the agency to the RADIO’s Sales Department
before the beginning of the first campaign from the
period of the assignment is inseparable part of the
present General Sales Rules..

Art. 5. (1) The RADIO sells its advertising time by
offering the possibility of purchasing packages of
programs.

(2) The distribution of the advertiser's clips that the
RADIO makes when preparing a package is
determined by the following criteria:

1. observance of the principle of equal treatment
for all clients of the RADIO according to the
parameters of their individual contracts;

2. maintaining the advertiser's interest in order to
avoid its joint presentation with competing brands,
as well as its representation in less busy advertising
blocks;

3. the order of the clients' assignments to the
RADIO.

(3) The RADIO offers to its clients broadcasting of
various forms of commercial communications, such
as: advertising spots, sponsorship tags, as well as
the elaboration and/or broadcasting of paid
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(4) PAOMOTO npepnara Ha KAMEHTUTE CU U U3TbYBaHE
Ha ApyrM GOpMKM Ha TbProBCKM CbOOLLEHWUA, KOraTto
TAXHOTO W3/bYBAaHE He TMPOTUBOPEYM Ha 3aKOHa,
no6paTta NpakTMKa U Ha CbOTBETHOTO NpefaBaHe.

(5) Kato uact oT 0b6Cny:KBaHETO Ha CBOUTE KAMEHTU
otaen “Mpopakbn” Ha PAANOTO usgasa cepTudukati,
YyAOCTOBEPABALLM M3/bYBAHMATA OT BCAKA OTAE/NHa
KamnaHua B nporpamute Ha bTV Radio Group, B ABa
OpUrMHANHKU ek3emnaapa — no eamH 3a PAOUOTO u 3a
peknamopaTtens, A0 Kpas Ha mecela, cnefBall, mecela,
B KOWTO € 6110 NocnegHOTO U3TbUYBaHE OT KaMNaHUATA.
OpurMHan®T Ha cepTMdMKaTa 3a peknamogaTtensa ce
M3npaLa ¢ nMcMmo ¢ obpaTHa pasnucka (No Kypuep) uam
Mo eNeKTPOHEH MbT, CbIMACHO OMMUCAaHOTO B YA. 14 no-
40Ny, [0 Auue - NpeacTaBUTeN Ha peknamogaTens unm

areHuMsaTa, KOeTo Jeno3vpa 3aABKMTE B  OTAen
,Mponaxon”.
(6) 3a wusBbpweHute ycayrn, PAAMOTO wu3paBa

npeasuaeHnUTe B 3aKOHA AaHbBYHU LOKYMEHTU. Tesu
OOKYMEHTM Cce wu3npawat A0 peknamogartena uau
areHumnATa No HaYMHa, ONMUCaH No-40Ay:

1. no pega Ha un. 14 ot HactoAwmte O6WM
ycnosus;
ypes cuctemata e-invoice (www.e-invoice.bg)
L0 nuaTta 3a KOHTAKT no ya. 14 ot HacToAawmTe
06w ycnosus.

Yn. 6. PAANOTO npepnara Bpeme 33 M3nbyBaHe Ha
TbProBCKM CbODOLWEHMA BbBB BCUYKM MpefaBaHua B
nporpamute Ha bTV Radio Group ¢ U3K/tOYeHME Ha Te3u,
B KOWTO W3MBYBAHETO Ha TbPrOBCKM CbOOLEHUA e
3abpaHeHo.

Il. U3nCKBaHUA KbM CbAbPYKAHUETO HA TbProBCKUTE
cbobuweHua

Yn. 7. (1) Peknamogatenat v areHUMsTa rapaHTMparT, ye
TbProBCKUTE CbOOLLEHUSA, KOUTO 33ABABAT 33 U3/bUYBAHE:
1. ca u3paboTeHM B CbOTBETCTBME CbC 3aKOHa 3a
pagmoTto U Tenesusmata (3PT), 3akoHa 3a aBTOPCKOTO
npaBo M cpoaHuTe My npaBa (3AMCIM), 3akoHa 3a
MapKuTe 1 reorpadpckute osHaveHua (3Mr0), 3akoHa 3a
3alMTa Ha KOHKypeHumaTa (33K), 3aKoHa 3a 3awmTa Ha
notpebutenute (33M), 3akoHa 3a 3gpaseto (33) u
OCTaHANOTO NPUNONKMMO 3aKOHOAATENCTBO;

2. ca uspaboTteHu B cboTBeTcTBME C “Kputepuute
33 OLEHKa Ha CbAbpXKaHWe, KoeTo e HebnaronpuATHO
WAW Cb3haBa ONACHOCT OT yBpeXAaHe Ha dpu3MyeckoTo,
NCUXMYECKOTO,  HPABCTBEHOTO  WU/MAM  COLMANHOTO
pa3BuTUTE Ha Aeuata”, paspaboTeHu n npmetn ot CbBeTa
3a e/IeKTPOHHU MeauKn 1 [lbprKaBHA areHumMaA 3a 3akpuna
Ha aeTeTo;

3. ca u3paboTeHun B cboTBETCTBUE C HauMoHanHuTe
€TUYHU NpaBKaa 33 PeKsamMa 1 TbProBcKa KOMYHUKaLms,

(4) The RADIO offers to its clients broadcasting of
other advertising forms when their broadcasting is
not in conflict with the law, good practice and the
respective program.

(5) As part of the services provided to its clients,
the RADIQO’s Sales Department issues certificates
attesting the broadcasting of each separate
campaign in bTV Radio Group’s programs. The
certificate is issued in two original copies - one for
the RADIO and one for the advertiser until the end
of the month following the month of the last
broadcasting of the campaign. The original of the
certificate for the advertiser shall be sent with a
letter with a return receipt (via courier) or via e-
mail as described in art. 14 below to the person-
representative of the advertiser or the agency, who
submits the orders to the Sales Department.

(6) For the services provided RADIO issues tax
documents required by law. These documents shall
be sent to the advertiser or the agency as follows:

w

under the procedure of art. 14 herein;
using the e-invoice system (www.e-
invoice.bg) to the contact persons under
art. 14 herein.

Art. 6. The RADIO offers advertising time for
broadcasting of commercial communications in all
productions in its programs, except where
commercial communications’” broadcasting s
prohibited by law.

Il. Commercial communications’ content
requirements

Art. 7. (1) The advertiser and the agency guarantee
that the commercial communications ordered to
be broadcasted: 1. Are produced in accordance
with the Radio and Television Act, the Copyright
and Related Rights Act, the Trademarks and
Geographic Symbols Act, the Competition
Protection Act, the Consumer Protection Act, the
Health Act and the other applicable legislation;

2. Are produced in accordance with the “Criteria
for the assessment of content, which has adverse
effect on or creates risk of causing harm to the
physical, mental, moral and/or social development
of children”, developed and adopted by the Council
for Electronic Media and the State Agency for Child
Protection;

3. Are produced in accordance with the National
ethical rules for advertising and,, commercial
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pa3paboteHn ot CppyxeHue "HaumoHaneH cbBeT 3a
camoperynauma";

4., ca wu3paboreHn B cboTBeTCTBME C EAWHeH
CTaHZApPT 32 perynauma HMBATa Ha 3BYKa B pekaamarTa,
npuvetr ¢ noanuceaHeto Ha 0O6uwo cnopasymeHue 3a
peryanpaHeTo Ha 3ByKa Ha peknamute ot 06.02.2013 r.,
mexay CapyskeHune "Acoumauma Ha 6bArapckuTe paguo
M TenesBusMoHHW  onepatopu-ABPO", CapyxeHue
"BbArapcka acoumauma Ha KOMYHUKALMOHHUTE areHumnn"
" CapyxeHue "Bbarapcka acoumaumn Ha
peknamogatenute”.

(2) PeknamopatensT W areHuMATa rapaHTMpaT, uye
TbProBCKM CbOBLLEHNA 33 XPaHWU U HAMUTKK, CbAbpiKaLLm
XPaHUTENIHN CbCTaBKM M BeLLeCTBA C XPaHUTENEH WK
busnonornueH edekt, no-cneumanHo CbAbP}KALM
Ma3HWMHW, TPAHCMACTHU KUCEMHU, CO/HATPUIA 1 3axap,
YNUTO MPEKOMEPEH MPUEM B XPaAHUTENHUA PEXUM He e
npenopbyUTENEH, B KOMTO KaTO M3MbAHUTENN yyacTBaT
[elua, OTroBapAT Ha BCUYKM MPWUIOKMMU HOPMATUBHMU
W3UCKBaAHWA, NPUEeTM EeTUYHW NpaBua 3a peKklama wu
TbProBcKa KOMYHMKaLMA U J06pWU NPakTMKKM B BpaHLa.
Peknamopatenat W areHuuATa rapaHTMpaT, Ye B
TbProBCKM CbObLWEHMA 33 TreHeTU4YHO MmoaubuumpaHm
XpaHu, He yyacTBart geua.

(3) PeknamopaTenat u areHumaTa rapaHTMpaT, 4ye C
M3MbYBAHETO Ha NPEeAOoCTaBEHUTE TbPrOBCKU CbobLEeHMA
B nporpamuTte Ha bTV Radio Group He ce Hapywasa
npasaTta Ha TPeTu /uua M 4Ye ako nodobHM npeTeHuun
Bb3HWKHAT, e MM yA0BAeTBopsABaT M3LUAMO M 3a CBOA
cMeTKa.

Yn. 8. B ciyyanTe, Korato M3paboTBaHETO Ha TbpProBCKO
cbobluieHue ce n3Bbpwea ot PAANOTO, oTHoweHMATa ce
YypeXaaT C 4OroBOp — NOPBYKA 3a 3anNMC HA Kaun.

Ill. Bb3naraHe u rapaHuumn

Yn. 9. (1) Bb3naraHeTo Ha M3NbYBAHETO HA KOHKPETHO
TbProBCcKO CbobLleHME ce M3BBLPLIBA OT peKkaamoaaTtens
n/Mnn areHuMaTa ¢ U3nNpaLwaHe Ha 3anBKa/meameH naax,
M3npaTeH Ypes e/IeKTPOHHA nola Ao otgen ,MNpogarken”
Ha PAOUMOTO B CpOK Hal-KbCHO A0 2 (4Ba) MbAHM
paboTHM pgHM  npegM  fgatata  Ha  U3/IbYBaHe.
EnekTpoHHaTa pasmsAHa Ha W3ABNEHUA U LOKYMEHTU ce
M3BbPLIBA CbOBPA3HO NpeaBuaeHOTO B Un. 14 no-gony.

(2) B cnyyauTe, Korato megma naaHa no an. 1 npegxoxaa
noAnucBaHe Ha WMHAMBMAYaNeH AOroBop, CTpaHUTe ce
cbrnacaeaT, 4ye [0 MOAMNMCBAHETO Ha AOroBop LWe ce
npunara oéuuymanHata Tapuda Ha PAOUOTO 3a
Ba/MAHA KbM MOMEHTa Ha

CbOTBETHaTa MNporpama,
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communication, developed by the National Council
for Self-Regulation;

4. Are produced in accordance with the Unified
standard on the regulation of the sound level in
commercials, adopted by the executed General
Agreement on the regulation of the sound level in
commercials as of 06.02.2013, between the
Association of Bulgarian broadcasters — ABBRO, the
Bulgarian Association of Communications Agencies
and the Bulgarian Association of Advertisers.

(2) The advertiser and the agency guarantee that
commercial communications for foods and
beverages, containing nutritional components and
substances with nutritional or physiological effect,
especially those containing fats, trans-fat acids,
salt/sodium and sugar, the excessive consumption
of which is not recommended, in which children
are featured, are in compliance with all applicable
legal requirements and the accepted ethical rules
for advertisement and commercial communication
and good practices. The advertiser and the agency
guarantee that in commercial communications for
genetically modified foodstuffs children are not
featured.

(3) The advertiser and the agency guarantee that
via the broadcasting of the submitted commercial
communications in the programs of the bTV Radio
Group no third parties’ rights are violated and if
any such claims arise, they shall fully compensate
them at their own expense.

Art. 8. In cases where the production of a
commercial communications is made by the
RADIO, the relations are regulated by a contract -
order for recording a spot.

lll. Assignment and guarantees

Art. 9. (1) The advertiser and/or the agency shall
assign the broadcasting of a specific commercial
communication by sending a  broadcast
order/media plan to the email address of the
RADIO’s Sales Department. The order/media plan
shall be sent not later than 2 (two) full working
days before the broadcasting date. The electronic
exchange of statements and documents shall be
carried out according to the stipulations of art. 14
below.

(2) In the cases when the media plan under para. 1
precedes the signing of an individual contract the
parties agree that until the individual contract is
signed, the official Rate card of the RADIO valid at
the time of broadcasting shall applyaﬁ}/ sending the
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peknamopaTenat n/vnm
LeKnapupaTt  cbriaacueto
ycnosums.

(3) PeknamopatensT u areHUMATa rapaHTUpaT npeg
PAOVNOTO Heobe3noKosABaHOTO M3NbyYBaHe Ha
Bb3/I0XKEHUTE TbProBCKM CbODBLLLEHUA U C Orfes Ha ToBa
noemart 3a4b/KEHWEeTO, npeauM Ja Bb3NoXKaT 3a
M3bYBAaHE B MPOrpamMuTe KOHKPETHO TbProBCKO
cbobuieHue, na ce yBepAaTt HanbAHO, ye
peKknamoaaTenar:

1. MMa 33aKOHOBO, AOFOBOPHO MAW OTCTbMEHO MO
OpYr neraneH HayuH NpaBO Aa peKknamupa NpoayKTa,
ycayrata MAM MapKaTta, YMeTo TbProBCKO CbObLLeHWe
Bb3/1ara A4a 6bae U3NbYeHo;

2. MMa 3aKOHOBO, AOFOBOPHO WJIM OTCTBMEHO MO
LpYr NnerafeH HayuH NpaBo [a M3M0A3Ba 33 pPaguo
M3/TbYBAHE BK/IIOYEHUTE B TbProBCKMTE CbOOLLEHUSA
rPadUyHN U C/AIOBHU MAPKKU, PEKNaMHU LAEBU3SU U
NOCNaHUA, MY3UKaAJIHWU, INTEPATYPHU U APYrY 3aWUTEHU
npousBefeHnsa, KakKTo W  [nacoBeTe Ha /MuaTa,
peKknaMmunpalLm NpoayKTa, ycayrata ManM mapkaTa;

CbOTBETHO areHunATa
cM C HactoAwmTte O6wWwm

3. e ypeaun wsUAN0 B3aMMOOTHOLLEHMATA W,
BK/IIOYUTENHO MO W3MNON3BAaHETO U WMMYLLECTBEHUTE, C
aBTOPUTE Ha TbProBCKMTE CbOOLLEHMSA, NPEAOCTaBEHM 33
pagMo M3MbyYBAaHE M C BCUYKWU AOPYrM HOCUTEN Ha
ABTOPCKU W CPOAHM MNpaBa, YMMTO NPOM3BEAEHUA WU
M3MbJHEHMA Ca BK/KOYEHW B TAX, B CbOTBETCTBUE C
m3nckBaHmata Ha 3AMCI ¥ 0OCTaHANOTO NPUNOKUMO
6brapcKo 3aKOHOAATE/ICTBO;

4. € noay4yMn OT HOCUTeNUTe Ha npasBa no
npeaxoaHaTa TOYKa UAU OT CbOTBETHUTE YMbIHOMOLLLEHMN
OT TAX OpraHuW3aLMuM 33 KONEKTUBHO YynpaB/eHWE Ha
npaBa, BCUMYKM  Heobxogumu  paspeweHua  3a
M3Mo0/I3BaHeTO Ha Cb3[ageHuTe OT TAX OOeKTM Ha
ABTOPCKO WM CPOAHM MNpaBa 33 paAuo M3NbyBaHe B
nNporpaMmmuTe 3a BCUYKU HAUYMHU HA TAXHOTO U3NbYBAHE,
npegaBaHe W npenpefaBaHe,  BKAYUTENIHO B
€N1eKTPOHHU CbOBLLUUTENHN MPEXM Ha TPETU NULA U e
3annatun npeasapuTesIHO 33 PafmMo U3NbYBAHETO UM B
CbOTBETHUTE Nporpamu Ha bTV Radio Group;

5. € MONOXWUA TpUXKaTa Ha AoObp Tbprosel, TaKa
Ye TbProBCKOTO CbOOLLEHME, KOeTO ce MpeaocTaBs 3a
M3sbYBaHe, Ja € Wu3paboTeHO B CbOTBETCTBME C
m3nckeaHmAaTa Ha 3PT, 3AMNCH, 33M, 3MIO, 33K, 33 u
OCTaHANOTO NPUNONKUMO BbArapCKO 3aKOHOAATENCTBO.

(4) PeknamopgatenaT wn obcayxKBallaTa ro areHuus,

CONMMAapPHO NoemaTt 3a CBOA CMeTKa UAanaTa OTTOBOPHOCT,
dKO BCneacTsne HapyweHume Ha HAKOA OT ropHute

media plan, the advertiser and/or the agency
declare their acceptance of these General Sales
Rules.

(3) The advertiser and the agency guarantee to the
RADIO the undisturbed broadcasting of the
assigned commercial communications and for this
purpose they undertake the obligation before
ordering the broadcast of a particular commercial
communication in the programs to make sure that
the advertiser:

1. has legal, contractual or granted in any other
legal way right to advertise the product, service or
trademark whose commercial communications it
orders for broadcasting;

2. has legal, contractual or granted in any other
legal way right to use for radio broadcasting the
graphic or verbal trademarks, advertising slogans
and messages, musical, literary or other copyright
protected works, incorporated in the commercial
communications, as well as the voices of the
people advertising the product, service or the
trademark;

3. has fully settled its relations, including those
concerning the usage and proprietary rights, with
the authors of the commercial communications
provided for radio broadcasting as well as with all
other holders of copyright or related rights whose
works and performances are included in the
materials as per the stipulations of the Copyright
and Related Rights Act and all other applicable
Bulgarian laws;

4. has received from the right-holders mentioned
in the previous item or from the authorized
organizations for collective management of
copyrights all necessary permissions for using the
objects of the copyright or related rights created by
them for broadcasting in the programs for all
means of their broadcasting, transmission and
retransmission including in third parties” electronic
communication networks, and that it has paid in
advance for this broadcasting in the respective
RADIO’s program;

5. has taken care, as a good trader, for the
commercial communications submitted for
broadcasting to be produced in accordance with
the regulations of the Radio and Television Act, the
Copyright and Related Rights Act, the Consumer
Protection Act, the Trademarks and Geographical
Symbols Act, the Competition Protection Act, the
Health Act and all other applicable laws in Bulgaria.
(4) The advertiser and its serving agency, jointly
accept at their own expense the full responsibility

if any claims are laid against the RA@}}) due to the
O Ul CIASSICFM
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(5) KoraTo p[oroBopbT € CKAOYEH CaMO C peKksamMHa
areHuma, rapaHuuuTe U 3agbaxkeHunaTa Kem PAAUNOTO
no yn. 7 n 9 ce noemar OT HeA NO OTHOLWIEHWe
CbObPYKAHMETO Ha  TbpProBCcKMTe  CbobueHMA  Ha
CbOTBETHUA peKsamogaTen, NpeaocTaBeHn ypes Hesa 3a
M3 bUYBaHe B nporpamuTe Ha bTV Radio Group.

Yn. 10. (1) B cayyalh Ye M3TBUYBAHETO HA TbProBCKOTO
cbobuieHMe ce npeueHUM OT pPerynaTtopeH opraH Kato
HapylleHWe Ha OeMCTBALLOTO 3aKOHOAATE/NCTBO M TOU
Hanoxn Ha PAANOTO agMWMHUCTPATUBHO-HAKa3aTesiHa
CaHKLMA, peknamoaaTenat u obcny)KBalaTta ro areHumn
CONMAAPHO NoemaT 33 CBOS CMETKa 3amnjallaHeTo Ha
MMYyLLLECTBEHATA CaHKUMA.

(2) PAANOTO yBegomsBa CBOEBPEMEHHO
peknamogatens W areHuMATa 3a 3ano4yBaHeToO Ha
aflMMHUCTPATMBHO-HaKa3aTe/iHa  npoueaypa — Mo

€/1eKTPOHHA MOoLa C e/IeKTPOHHO U3ABJEHMEe, CbrNacHOo
OMWCAHOTO B Y. 14 no-AoAy - ole nNpu NoAy4aBaHeTo Ha
aKT 33 yCTaHOBABaHe HAa aMUHUCTPATUBHO HapyLUeHue.

(3) PeknamopaTensat M areHumsTa MmaT npaBo ga ce
BK/AIOYAT 4pe3 CBOW MpouecyaneH npeactaBuTen B
AAMWHUCTPATUBHO-HAKa3aTeHOTO 7 cbaebHoTo
NPOU3BOACTBO NO CbOTBETHMA AKT HA perynaTtopa, ako u
OOKOJIKOTO TaKoBa YyyactMe B NPOU3BOACTBOTO e
Bb3MOXHO CblMacHO MNPUIOKMMOTO  MpOoLEeCcyasHO
npaBo. B cny4ai ye nocnegHuTe He YNMbJHOMOLLAT CBOM
npeacTaBuTen, He MoraTt c/ej, ToBa Aa NpeTeHAuparT, ye
MHTEpPeCbT MM He e 6un pobpe 3awuTeH oOT
npeacrtasutensa Ha PAANOTO.

(4) Korato AoroBopbT € CKAKOYEH CaMoO C peKknamHa
areHUMA, NO OTHOLWeHMe Ha areHuuATa ce npwuaara
HacToAWMAT 4yn. 10, BKAKOYMTENHO areHUMATa HOCH
OTrOBOPHOCT 3a 3anjallaHe Ha HanoxeHa Ha PAONOTO
MMYLLLECTBEHA CAHKLMA M MMA NpaBaTa ga Ce BKAKOYM B
A4AMWHUCTPATUBHO-HAKa3aTeNHOTO 7] cbaebHoTo
NPOU3BOACTBO NO an. 2 U 3 Ha TO3M Y/IeH, aKo MU

[OOKONKOTO TaKoBa y4yacTve B MPOM3BOACTBOTO €
Bb3MOMHO  CbMIACHO  MPUIOXKMMOTO  MpOLLecyasiHoO
npaso.

IV. MNo3numoHnpaHe n nsnbvysaHe

Yn. 11. (1) TbproBckuTe CbobLEHMA Ce M3NbYBaT OT
PAOMOTO no npepBapuTenHo ogobpeH OT cTpaHuTe WU
ocToliHocTeH meaueH nnaH (,Cxema Ha u3nbuyBaHe”),
KOWTO onpefens 4acoBuUTE MOACKU, NPOAB/IKUTENHOCTTA,
nocnefosaTesIHOCTTa, 6poA W gpyrM  ycnosuA Ha
U3NbYBaHE.

(2) 3anBeHMAT meameH naaH TpsabBa Aa 6bae M3roTBeH
nucmeHo B TMNoB ¢opmynsp, npegoctaseH ot PAANOTO
M pa 6bae u3npateH B paboteH neH A0 oTAen
,Npomax6bu” Ha PAAMNOTO oT peknamogaTtens uau

violation of any of the guarantees mentioned in
art. 7and 9.

(5) If the contract is concluded only with an
advertising agency, the agency undertakes the
guarantees and the obligations under art. 7 and 9
regarding the content of the commercial
communications of the advertiser, presented
through the agency for broadcasting in bTV Radio
Group's programs.

Art. 10. (1) In case the broadcasting of a
commercial communication is considered by a
regulating authority to be violating the effective
legislation and this authority impose administrative
punitive sanction to the RADIO, the advertiser and
the agency jointly cover the sanction at their own
expense.

(2) RADIO notifies the advertiser and the agency
about the beginning of an administrative punitive
procedure in due time by sending an e-mail
statement according to the stipulations of art. 14
below - upon receipt of the authority’s statement
of establishment of the administrative violation.

(3) The advertiser and the agency have the right to
assign their own court representative in the
administrative punitive procedure and in the
judicial proceeding against the respective
authority’s statement, if and insofar as such
participation in the proceedings is possible under
the applicable procedural law. If they choose not to
assign a representative, they shall have no right to
claim that their interests were not properly
defended by the RADIO’s representative.

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the
present art. 10 shall apply and the agency is
responsible for paying any pecuniary penalty
imposed on the RADIO and shall have the right to
join the administrative punitive procedure and the
judicial proceeding as per para. 2 and 3 of this
article, if and insofar as such participation in the
proceedings is possible under the applicable
procedural law.

IV. Positioning and broadcasting

Art. 11. (1) The commercial communications are
broadcasted by the RADIO as per a media plan
evaluated and preliminary approved by the parties
(Broadcasting scheme) which defines the time
zones, duration, order, number and other
broadcasting conditions.

(2) The media plan requested by the advertiser or
the agency shall be written in a standard form
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areHUMATa MO e/IeKTPOHHA MOLla KaTo eNneKTPOHEeH
OOKYMEHT, Cbl/1aCHO ONMCaHOTO B Y. 14 no-gony.

(3) Bcako nckaHe 3a NpomsaHa B 0406peH megmeH naaH
TpsbBa Aa 6bae HanpaBeHO NMCMEHO Hail-manko 2 (aBa)
Mb/HWU PAabOTHU AHM NPean CaMOTO U3NbYBaHE.

(4) NpomeHn B 0a0bpeH meaneH NaH, Ab/XKALLM Ce Ha
NPOMeHM B MporpamMHaTa cxema, MoraT fa 6baaT
npaseHn no BcAKo Bpeme oT PAAMOTO, kato npwu
Bb3MOXHOCT Ce CbrnacyBaT C peKknamogaTens uau
areHumaTa.

Yn. 12. (1) Otmen “Mpopaxkbn” Ha PAONOTO
NO3NLMOHNPA AafeHa KaMnaHMA B MporpamHata cxema
Ha CbOTBETHaTa Nporpama, cfiej KoeTo NOTBbpXKAaBa
MeAUNHMA NNaH C OMWCaHWM MNpefaBaHus, LEHU W
OTCTbMKMW, UMEHA U NPOABL/IKUTENHOCT HA TbProOBCKUTE
cboblleHMa UM nepuvog,  Ha  KAaMNaHMATA  KbMm
peknamogaTtena WAM areHuMsaTa no eneKkTpoHHa nouwa
KaTO eNeKTPOHEeH AOKYMEHT Cbr/IacCHO OMUCAHOTO B Y.
14 no-gony.

(2) B cayyair ye PAOMNOTO HAMa BbB3MOXKHOCT Aa
peanusmpa MeauiHUA MNAaH TaKa, KaKTo e 3asBeH OT
peknamogaTtena wau areHuusaTta, otaen ,lMpogaxéun”
M3npalia CBOETO MNpegsioKeHWe, 3a KOeTo W3MCKBA
opobpeHve B pamkute Ha 1 (eamH) paboteH aeH oT
nosnyyasaHeTo. J/luncata Ha NMCMeEH OTroBOpP B TO3M CPOK
Ce cYMTa 32 Mb/IYAIMBO CbIacMe C NPeasioXKeHMeTo Ha
PAOUNOTO.

(3) PAOUOTO nma npaBo Aa OTKaxKe No3UUMOHUPAHETO
Ha TbProBCKO CbOOLLEHME MO CBOA MpEeLeHKa WauM B
onpeaeneHo npepaeaHe, B c/yyalh Yye HAMa cBoboaHO
mAacto. PAAUOTO cbrnacyBa npemecTBaHETO Ha
TbProBCKM  cbobLUleHMss B Apyro npepasaHe C
peknamoaaTena uan areHUMATa No peaa, yroBopeH B an.
2.

Yn. 13. PAANOTO cTtapTvpa u3nbYyBaHETO Ha TbProBCKMU
CbobLWEeHNA CbrAaCcCHO NOTBbPAEHUTE MeAUINHU NNaHOBE
cnep AenosvpaHeTo Ha HeobxoaumuTe AOKYMEHTMH,
nocoyYeHu B HacToAwmTe O6LWK ycnosus.

Yn. 14. (1) CtpaHuTe onpenenaT nMua 3a KOHTAKT, KaTo
3a4b/IKUTENIHO NOCOYBAT e/IeKTPOoHHa nouwa (e-mail) 3a
KopecnoHgeHuma. CTpaHMTe ce CbrnacasaTt, Ye BCUYKM
OeNcTBMA No NpuMemaHe, M3npawaHe U CbXxpaHeHue Ha
MeauMHUTE NNaHOBE 33 WM3/byYBaHE Ha TbProBCKUTE
CbObLLLEHMA M CBbP3aHaTa C TAX KOPECNOHAEHLMA cTaBaT
CaMO MO e/IeKTPOHEH NbT KaTO €NeKTPOHHU AO0KYMEHTU
NO CMUCBHAA Ha 3aKOHA 33 €NEeKTPOHHUA AOKYMEHT WU

ENeKTPOHHUTE  YAOCTOBEPUTENHM  yCayru,  uypes
MOCOYEHUTE B WHAMBUAYA/NHMA [OrOBOP €/1eKTPOHHM
nom. CTpaHute  ce  cbrnacsaear, ye  ako

I'IVICMOTO/EHEKTpOHHOTO nsAasneHne e npounsnAsno ot

ww.njoy.bg

provided by the RADIO and sent on a working day
to the RADIO’s Sales Department by e-mail as an
electronic document as described in Art. 14 below.

(3) Every request for change to an approved media
plan has to be made in writing at least 2 (two) full
working days before the broadcasting date.

(4) RADIO is entitled to changes in the media plan
at any time, if this is due to changes in the
programming schedule and if there is an option the
changes shall be coordinated with the advertiser or
the agency.

Art. 12. (1) PADIO’s Sales Department positions the
campaign in the programming schedule of the
respective channel, then it confirms to the
advertiser or the agency by email as electronic
document according to the stipulations of art. 14
below the order with described programs, prices
and discounts, names and duration of the
commercial communications and period of the
campaign.

(2) If the RADIO is unable to perform the order as it
has been placed by the advertiser or the agency,
the Sales Department sends its proposal,
requesting approval within 1 (one) working day
from its receipt. The lack of a written response
within this term is considered a silent approval and
consent with the RADIO’s proposal.

(3) RADIO has the right to decline the positioning of
a commercial communication by its discretion or in
a certain program, if its commercial breaks have
been already booked. RADIO coordinates the
positioning of the commercial communication into
another program with the advertiser or the agency
as stipulated in para. 2 above.

Art. 13. RADIO commences the broadcasting of
commercial communications as per the confirmed
media plans after the necessary documents stated
in the present General Sales Rules have been
deposited.

Art. 14. (1) The parties shall specify contact
persons and obligatory shall state e-mail for
correspondence. The parties agree that all actions
on receiving, sending and storing of the media
plans of broadcasting of commercial
communications and any correspondence related
to them shall be done only by e-mail as electronic
documents within the meaning of the Electronic
Document and Electronic Authentication Services
Act via the e-mails specified in ,the individual
Qntract. ies  agree that if ‘astagement/e-
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€/IeKTPOHHaTa MOoLia Ha JNLE 3@ KOHTAKT Ha HAKoA oOT
CTpaHMTE, TO MUCMOTO CbAbPXKA BANUAHO WM3NpaTEHO
BOJIEM3AIB/IEHME OT CbOTBETHATA CTPaHa No Aorosopa.

(2) U3npawaHeTo Ha €NeKTPOHHU U3ABNEHUA OT U A0
€NeKTPOHHM nowwu (agpecu), KoMTo He ca W3PWMYHO
YrOBOPEHW OT CTPaHWTE, Ce CYMTa 3a HeaeNCTBUTENHO.
(3) ENeKTpoHHOTO M3AB/MEHME Ce CYMTa 33 MOJIYYEHO C
MocTbNBaHeTO My B MOCOYeHaTa OT ajpecata
MHpOpPMaLMOHHa cucTeMa (e-mail 3a KopecnoHaeHLMA).

(4) NoTBbp:KAaBaHe Ha MOJYY4AaBAHETO Ha €/IEKTPOHHO
u3fABNEeHME He e HeobXxoaMMO, 33 Aa Ce CMATa, Ye e
Moay4yeHO OT ajpecaTa, OCBEH aKo CTpaHWUTe ca
YFrOBOPUAU U3PUYHO APYrO.

(5) CrpaHuTe ce cbrnacasaT, 4e B CAyYyauTe Ha
M3npaliaHe Ha eneKkTpoHHa ¢daKTypa ypes3 cuctemaTa e-
invoice, ako ¢dakTypaTa He 6bae oTBOpeHa (npueTa) oT
K/MEeHTa — peknaMmoaaTtens uimn areHuMaATa B paMKuUTe Ha
5 OHW OT noslyYaBaHe Ha CbOBLLEHMETO 3a 3apeXxaaHeTo
M B cucTemaTta e-invoice, To ¢aKTypata ce cymTa 3a
NoJly4yeHa C U3TUYAHETO Ha TO3M CPOK.

(6) OTHOCHO BpemeTo Ha M3MpallaHe W noJjlydyaBaHe Ha
€/1eKTPOHHOTO M3fB/IEHME M MACTOTO Ha MoJlyd4aBaHe M
M3npallaHe Ha eNeKTPOHHOTO M3AB/JEeHMe ce npuaaraT
pa3snopenbute Ha 3aKOHa 3a €NEKTPOHHUA AOKYMEHT U
€1eKTPOHHNTE YA0CTOBEPUTENHU YCAYTH.

Yn. 15. (1) Korato PAAMOTO npeueHu, uye
CbAbPXKAHMETO Ha NpenoCTaBeHO 3a  U3NbUBaHe
TbProBCKO CbObOLLEHME NPOTUBOPEYN Ha pasnopenbute
Ha 3PT uan gpyru NpuUNoKMMM HOPMU HA AENCTBALLOTO
3aKOHOAATENCTBO nnu ny6amMyHo n3BecTHata
perynatopHa npaktuka, PAAMOTO wuma npaso ga He
CTapTMpa M3NbYBAHETO MY, HE3aBMCUMMO OT MOTBBbPAEHMA
mMegueH MAaH, KaTto yBesOMABa pPeKnamogatens wau
areHumATa. CTpaHuTe pasrnexgatr u obCbXKAaAT BCUYKM
L0BOAM M MpeLLeHABaT 3ae4HO pUCKa OT U3/TbYBaHe.

(2) TovproBckute CcbobuieHMA, UYMETO CbAbpXKaHUe
PAOVNOTO npeueHABa 3a TaKoOBa, KOETO MOXe Ja ce
CMETHe 3a HaCOYeHO KbM yBpexaaHe Ha GU3UYEeCcKoTo,
YMCTBEHOTO M MOPANHOTO PA3BUTME HA MaNONETHU U
HEeMb/IHO/IETHU, BKAKOYUTENHO CbOBPa3HO KpuTepuuTe
noun. 7,an. 1, 1. 2 ot O6wMmTe ycnosus, morat aa 6baaT
no3numMoHmpaHm camo mexagy 23:00 m 6:00 yaca.
Peknamogatenar wAM areHuMATa HAMaAT nNpaBo Aa
M3NCKBAT MNO3ULMOHMpPAHE B APYro 4acoBO BpPeEMe Ha
TaKbB TWUM TbPrOBCKM CbOOLEHMSA, HO MOraT Aa OTKaxKaT
CBOEBPEMEHHO MU3/TbYBAHETO MM.

(3) PAOMOTO nosuumMoHMpa TbProBCKM CbOBLLEHMA Ha
CMUPTHU HanUTKM camo mexay 22:00 u 6:00 yaca, Korato
npeueHn, 4Ye CbAbP)KAHMETO WM € TaKoBa, ue

mail has been sent by the e-mail of a party’s
contact person, the message shall be considered a
valid statement of the party.

(2) Sending and receiving electronic statements via
e-mails that are not specified by the parties shall
be considered invalid.

(3) The electronic statement shall be considered
received upon its reception into the addressee-
specified  information system (e-mail for
correspondence).

(4) Confirmation for the receipt of the electronic
statement shall not be required for it to be
considered received by the addressee, unless
otherwise agreed-upon expressly by the parties.

(5) The parties hereby agree that, in case an
electronic invoice has been submitted through the
e-invoice system and the invoice has not been
opened (accepted) by the client — advertiser or the
agency within 5 days after receiving the message
for its upload in the e-invoice system, then the
invoice shall be considered received upon the
expiration of said term.

(6) Regarding the time for the receipt of the
electronic statement and the place of receipt and
sending of the electronic statement, the provisions
of the Electronic Document and Electronic
Authentication Services Act shall apply.

Art. 15. (1) When the RADIO considers that the
content of a certain commercial communication
provided for broadcasting is in conflict with the
stipulations of the Radio and Television Act or
other applicable norms of the effective legislation
or with the publicly known regulatory practice, the
RADIO shall be entitled not to start its broadcasting
regardless of the confirmed media plan, and it shall
inform the advertiser or the agency. The parties
discuss all the arguments and assess together the
risk from the broadcasting.

(2) Commercial communications which content in
the RADIO" judgment can be considered harmful to
the physical, mental and moral development of
minors and juveniles including according to the
criteria pursuant to art. 7, par. 1, item 2 of General
Sales Rules, can be positioned only between 11:00
p.m. and 6:00 a.m. The advertiser or the agency
have no right to demand the rescheduling of such
commercial communications to a different time
zone but they can cancel their broadcasting in due
time.

(3) The RADIO positions commercial
communications of alcoholic drinks only between
10:00 p.m. and 6 a.m., if in its jUdgment their

npeacrtaBnAaBa HeNpAKa peksama Ha CMUPTHU HAaNUTKKU No
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CMUCBHA Ha 33 M He M31bYBa TbPrOBCKU CbOOLLEHMSA, 33
KOWUTO MpeLeHn, Ye NpeactaBnABaT MNpAKa pekaama Ha
CMUPTHM HANUTKM NO CMUCBAA Ha 33.

(4) NpeueHkata Ha PAAMOTO BBLB Bpb3Ka C ropHUTE
TekctoBe ce <¢opmupa CcbobpasHO HOpmMUTE Ha
AeNCcTBaWOTO 3aKoHOAaTeNcTBO, Ny6AMYHO M3BECTHaTa
perynatopHa npakTMka W HauuMoHanHuTe  eTU4YHMU
npaBuaa 3a peknama W TbproBCcka KOMyHMKaLMA,
pa3paboteHn ot CapyxeHue "HaumoHaneH cbBeT 3a
camoperynauma".

(5) CnoHcopcku 3acTaBKW, 4YMETO CbObP)KAHWE He
OTroBapA Ha 33aKOHOBUTE W3WUCKBAHWA UAM NyBAMYHO
M3BeCcTHaTa pery/faTopHa NpaKkTuka, cnegBa ga 6baat
npepaboTeHn A 3amMeHeHN OT peknamoaartens.

(6) B cnyyait ye M3NBYBAHETO HA TbProBCKO CbobLieHUe
ce npeueHn oT HauMoHaNHUAT CbBET 33 camoperynaumsa
(HCC) kaTo HapyweHue Ha ,HaumoHanHUTE eTUYHU
npaBuia 33 peksama M TbProBCKa KOMYHMKaLMA B
Peny6avka bBbarapua” w/wan  TOo  npenopbya Ha
OOCTaBYMLMTE Ha MeaMMHUM YCAyrM Aa NpeycTaHoBAT
M3bYBAHETO/MPOMEHAT CbAbP}KAHNETO Ha TbProBCKOTO
cbobuieHre, peknamoaaTenaT, CaMOCTOATENIHO WU
nocpeactBoM obC/Ay)KBalW@Ta ro  areHuua, noema
3a4b/KEHMETO [a NpeBefe TbpProBCKOTO CbobuieHue
BbB BMA, CbOTBETCTBALL Ha npenopbKute Ha HCC, KaTto
€BeHTYa/IHUTe pa3xoau ce noemaT OT peKknamogartens.
AKO peKknamopaTenAT oOTKaxe p[a ce cbobpasm ¢
peweHneto Ha HCC, PAAMOTO wuma npaso pAa
NpeycTaHOBM M3/bYBAHETO Ha TbProBCKOTO CbObLLEeHMe,
6e3 ToBa f[a Ce CuMTa 33 HEM3MNb/HEHWe, KaTo
peKknamoaaTenAT Ab/KM 3annalaHe Ha U3NbYBAHETO OT
PAOAMOTO Ha CbOTBETHOTO TbPrOBCKO CbOOLLEHME A0
HEroBoTO NpeycTaHOBABAHE.

(7) 3a obcToaTencteaTa No NpeaxoAHUTE anvHeu
PAOVNOTO ysegomaBa peknamogatend WAW areHumata
CBOEBPEMEHHO.

(8) B cnyyauTe, ynomeHaTn B
PAOVNOTO He HOCM OTFOBOPHOCT
nocsezaBalin HebnaronpuaTHMU nocneamum 3a
peknamogatens W/wMAM  areHuMATa KaTo Hanpumep
AOMBAHUTENHM Pa3HOCKK 3a NpepaboTBaHe Ha KAWMOBe
M 3aCTaBKM, 3aKbCHEHME HA KaMNaHUA 1 ap.

HacToAWMA YYNeH,
3a €BeHTya/HU

Yn. 16. (1) PAOANOTO ce 3aabakaBa Aa U3NbUYM BCUYKK
NoTBbPAEHN OT HEro TbProBCKM CbOBLIEHMA CbFNACHO
ofobpeHMa meaueH NaaH, OCBEH akKo:

1. HaCTbNAT GOPCMaXKOPHU 0BCTOATENCTBA;

2. 6bAe YyCTaHOBEHO MO HaA/ieXeH ped, 4ye C
M3/TbYBAHETO Ha TbProBCKUTE CbOOLLEHMA Cce HapyLllaBaT
3PT, 3AMNCH, 33M, 3MTO, 33K, 33 nan apyro NnpuIoKMUMO
3aKOHOAATeNCTBO M/MAM pelleHue MAU pasnopexkaaHe
Ha HCC. B TO3M cny4yait M3NbYBAHETO Ha TbProBCKM

content represents indirect advertising of alcoholic
drinks within the meaning of the Health Act, and it
does not broadcast TV commercial
communications which in its judgment represent
direct advertising of alcoholic drinks within the
meaning of the Health Act.

(4) The RADIO’s judgment as per the above
mentioned texts shall be formed according to the
norms of the effective legislation, the publicly
known regulatory practice as well as to the
National ethics standard for advertising and
commercial communication, developed by the
National Council for Self-Regulation.

(5) Sponsorship tags which content does not
correspond to the requirements of the legislation
or the publicly known regulatory practice shall be
edited or replaced by the advertiser.

(6) If the National Council for Self-regulation judges

that the broadcasting of a commercial
communication violates the National ethical
standards for advertising and commercial

communication in Republic of Bulgaria and/or it
advises the media service providers to stop the
broadcasting or to change the content of the
commercial communication, the advertiser solely
or through its serving agency is obliged to change
the commercial communication as advised by the
National Council for Self-Regulation at its own
expense. If the advertiser refuses to comply with
the decision of the National Council for Self-
regulation, the RADIO is entitled to stop the
broadcasting of the commercial communication,
which shall not be considered non-performance
and the advertiser owes payment for the actual
broadcast by the RADIO of the respective
commercial communication until its stop.

(7) RADIO notifies in due time the advertiser or the
agency about the circumstances under the above-
mentioned paragraphs.

(8) In the cases stated in the present article the
RADIO does not bear any responsibility for
eventual unfavorable circumstances and
consequences for the advertiser and/or the agency
such as additional expenses for editing spots and
tags, delay of a campaign, etc.

Art. 16. (1) The RADIO undertakes to broadcast all
confirmed by it commercial communications as per
the approved Broadcasting scheme unless:

1. force majeure circumstances occur;

2. it is properly established that the broadcasting of
the commercial communications infringes the
Radio and Television Act, the Copyright and
Related Rights Act, the Consumers Protection Act,
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cbobLeHMA moxXe Aa 6bae cnpsaHo, 6e3 ToBa Aa BOAK A0
HebnaronpuaTHM  nocneguum  3a  PAAMOTO, po
NPUKNOYBAHE Ha NPOU3BOACTBOTO MO 3aKOHOBMA pe.

(2) PAOAMOTO wuma npaBo Aa oOTKaxe/ga He
noTebpaAn MegueH NnaaH 3a M3nbyYBaHE Ha TbpProBCKO
cboblleHMe, KOrato cyeTe 3a LenecbobpasHo Aa He
M3MbyBa 3aABEHOTO TbProBCKO CbObLLEHME nopaau
npoTMBOpeYMe C HerosuM BbTPEWHW npaBuna WU
npoueaypu, NPOrpamHu NPUYUHK U Ap.

(3) Mo cmucbna Ha HactoAwmte O6WM ycnoBuA
“popcmarkopHn obcToATencTBA” ca: 06ABEHU pexum
“BOEHHO NONOXKEHUE”, peXxnm “nosioxKeHne BoMHa” nam
LPYro U3BBbHPEAHO MONOXEHME, KAaKTO U NMpU Kpusu oT
HEBOEHEH XapaKTep KaTo rpa*KAaHCKM BbJIHEHUA,
HeJOCTUr Ha CYPOBWHW, NpUpPoAHW 6encTsusA, nowwm
METEOPOJIOTUYHN YC/I0BUA, TEXHUYECKM NOBpean npwu
M3bYBaHETO U3BbH KOHTposaa Ha PAONOTO, nospeamn B
€/1eKTpO3axpaHBaHeTO, BAE3/IM B CUJIAa aKTOBE Ha
ODbP)KaBHU OPraHW, crnasBaHe Ha MPaBHU HOPMU WU
JINLEH3MOHHU YC/I0BUA, U3MbJIHEHME Ha OTFOBOPHOCTTA
3a MHPOpMUpaHe Ha OOLLECTBEHOCTTA, KAKTO WM ApYyro
HenpeasuaeHo W/MAM HenpeasoTBPaTUMO CbbUTUME UK
cbbUTHE/NpuUnHa U3BBH KOHTpona Ha PAAUOTO.

(4) PAOMUOTO ce 3agbnkaBa Aa OCUTYpU NOAXOAALLO
TEXHMYECKO KAayeCcTBO Ha M3/TbYBAHETO, HO HE MOXe Aa
rapaHTUpa KayecTBO Ha NpUemMaHeTo.

Yn. 17. (1) B cnyyail Ha NpPOMycK B M3NbYBAHETO Ha
TbProBCKU CbOobLWEHMA NO 0406peHUTe OT CTPaHUTE Mo
norosopa meamitHu nnaHose, PAOMOTO KomneHcupa
peknamopgaTtens B MporpamuMte CbC Cblwus 6poi
U3bYBAHUA B pasmep M MO3ULMOHUPAHE, PAaBHOCUJIHU
Ha MponycHaTUTe, KOWUTO wWe 6bAAT npeaBapUTEsIHO
CbrnacyBaHuW c peknamogartena uav areHumaTa.

(2) HemsnbuBaHe Ha HAKOKO TbProBCKM CbOBLLEHUSA UK
NPONycK Aa 3arnoyHe HaBpeme KaMMaHWA He ce cYmnTar 3a
YaCTUYHO nnm LANOCTHO Heunsnb/HeHne Ha
MHAMBUAYANHUA O0roBop OT cTpaHa Ha PAAMNOTO u ce
KOMMeHcMparT no pega Ha an. 1.

V. NpeaocragaHe Ha peKlaMHU MaTepuann/TbproBcku
CbObLLEHUA U [OKYMEHTH

Yn. 18. (1) PeknamHuUTEe MaTepuanm ce NpenocTaBAT Ha
PAOVNOTO oT peknamogatena WAWM areHuuATa BbB
dopmMaT M C KayecTBO, KOETO e NnoAaxoAAwo 3a

pagmo

ww.njoy.bg

the Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act or
other applicable laws and/or decision or order of
the National Council for Self-Regulation. In this
case the broadcasting of commercial
communications may be stopped without any
unfavorable consequences for the RADIO until the
legal procedures are completed.

(2) RADIO is entitled to refuse / not to confirm a
media plan for broadcast of commercial
communication when by its estimation it considers
appropriate not to broadcast the assigned
commercial communication due to conflict with
RADIQ’s internal policies and regulations, program
arguments, etc.

(3) Within the meaning of the present General
Sales Rules “force majeure circumstances” are: war
or military regime or other states of emergency as
well as non-military crises like civil riots, raw
materials shortage, calamities, bad meteorological
conditions, technical breakdowns of broadcasting
which are beyond the RADIO’s control, electric
power breakdowns, effective legal acts of State
Institutions, legislation changes, observance of
legal norms or license conditions, performance of
the responsibility for informing the public as well
as any other unforeseen and/or unavoidable event
or event/reason beyond the RADIO’s control.

(4) RADIO is obliged to provide an adequate
technical quality of broadcasting but cannot
guarantee the quality of receiving.

Art. 17. (1) In case of omission in the broadcasting
of commercial communications according to the
Broadcasting media plan approved by the parties
to the contract, RADIO shall compensate the
advertiser in the programs with the same number
of broadcasts with duration and positioning
equivalent to the omitted ones. The compensation
broadcasts shall be coordinated with the advertiser
or the agency in advance.

(2) Omission of the broadcast of several
commercial communications or not starting the
campaign on time shall not be considered as partial
or full non-performance of the individual contract
by the RADIO and shall be compensated as
provided in para. 1.

V. Providing advertising materials/commercial
communications and documents

Art. 18. (1) The advertiser or the agency shall
submit the advertising materials toéﬂ)a RADIO in a
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[aTaTa Ha U3byBaHe.
(2) dalinoseTe, nogxopAlwM 3a Paguo U3NbyBaHe, ce
o3arnasABaT Kakto cnegga: ,Mme Ha matepuan w
BpemeTpaeHe”. dailnoBeTe cneaBa Aa ce M3MNPaLAT KbM
PAAMNOTO cbe cneaHata NpuapyRUTeNHa MHopmauma:
1. AreHums, peknamopaten,npoayKT/ycnyra/Tbproscka
MapKa 1 KpaTKOTO My OMUCaHUE;

2. [llepuopg Ha M3nbuBaHe;

3. MNbpBa gaTta Ha U3NbYBaHe.

(3) B cnyyait Ha 3amsHa Ha peknameH maTtepuas, ToBsa
cnepgBa da 6bae 3aABEHO MUCMEHO KbM CbOTBETHMA
npeactasuten Ha PAAMUOTO, KaTo HoBuAT dalin ce
o3arnaesasa ,Mme Ha maTtepuan M BpemeTpaeHe + 3a
3aMAHa” M ce M3npalla CbC cregHaTa NPUAPYXKUTENHA

MHPopmaLma:

1. lMepuoa Ha u3NbYBaAHE HA 3aMEHALWMA peKaameH
maTtepuan.

(4) MNpu npomaHa Ha  peknameH  maTepwuan
areHuusaTa/peknamopatenat cnegsa  4a  M3MCKBaT

notebpaeHne ot PAANOTO. Mpu auncata Ha TaKoB.a,
PAOVNOTO He HOCK OTFrOBOPHOCT 32 AOMNYCHATU rPeLLKN.

(5) PAOAMOTO He HOCM OTrOBOPHOCT 3a [AOMycHaTu
HETOYHOCTM MPU U3NbYBAHE HA TbPrOBCKM CbOOLLEHUSA, B
cnyyam Yye nHGoOpmauMa, NocoYeHa BbB GOpMynAp No Y.
11, an. 2 u/vam nudopmauma cbrnacHo an. 2 u 3 no-rope
e HetoyHa wu/van He cbBMaga wu/Mam e Haauue
aybavpaHe Ha HaMMEHOBAHMA C NPeAXOAHM 3aABKM, UK
M306WO AMncBa  MOCOYEHO  HaMMeHoBaHME  Ha
pPeKNaMHMUA maTepuan, Uan B ApyrM NnofobHM cayyau.

VI. UeHun

Yn. 19. (1) LUeHuTe 3a wu3NbYBAHE HA TbProBCKU
cboblleHMA ce onpeaenat B gencteawarta Tapuda 3a
M3/bY4BAaHE Ha TbProBCKM CbOOLEHMA B CbOTBETHATA
nporpama Ha bTV Radio Group.

(2) Tapudata no an. 1 ce cuvTta 3a BAA3NA B CUNA OT
nybavMKyBaHeTo 1 Ha yeb-caiiTa Ha CbOTBETHaTa PaAMo
nporpama M ce npuaara OT TasM [aTa KbM BCUYKM
KnneHTtn Ha PAONOTO — peknamogaTtenn u areHumu.

(3) CmanaTa Ha Tapuda ce onosecTABa upes
nybanKyBaHeTo Ha HoBaTa Tapuda Ha yeb-caiiTa Ha
cboTBeTHaTa nporpama. OT gataTa Ha Ny6/MKyBaHeTo Ha
HoBa Tapuda, TA CTaBa Ba/MAHA 33 BCUYKU KIMEHTU Ha
PAOVUOTO — peknamogatenn v areHuuu. MepuiiHute
NNaHoOBEe, KOUTO Ca 3aABEeHM npegM pJatata  Ha
nybankysaHe Ha HoBa Tapuda, cnegsa pa bbaar

npeusuyncieHn no HosaTta Tapuda, BaanaHa 3a mMecela
Ha M3/buBaHe.

format and quality suitable for radio broadcasting
at least 2 (two) full working days prior to the
broadcasting date.

(2) The files suitable for radio broadcasting shall be
titled as follows: "Name of material and duration".
Files should be sent to the RADIO with the
following accompanying information:

1. Agency, advertiser, product/service/brand and
its brief description;

2. Broadcasting period;

3. First date of broadcasting.

(3) In case of substitution of an advertising
material, the following should be declared in
writing to the respective RADIO representative, the
new file being titled "Name of material and
duration + replacement" and sent with the
following accompanying Information:
1. Broadcasting period for the
advertisement material.

(4) In case of change of an advertising material, the
agency/advertiser has to require a confirmation by
the RADIO. If such confirmation is missing, the
RADIO cannot be held responsible for eventual
mistakes.

(5) The RADIO shall not be responsible for any
mistakes in the commercial communications’
broadcasting, if the information, indicated on a
template form under Art. 11, para. 2 and/or
information under para. 2 and 3 above is incorrect
and/ not matching and/or there is a repetition of
names with previous schemes or the name of the
advertising material is missing or in other similar
cases.

replacing

VL. Pricing

Art. 19. (1) The prices for broadcasting of
commercial communications shall be determined
by the Official Rate card for broadcasting in the
respective program of bTV Radio Group.

(2) The Rate cards of the RADIO under para.1 shall
be considered effective as of their publication on
the respective radio program web site and shall be
applicable from this date to all clients of the RADIO
— advertisers and agencies.

(3) Change of Rate card shall be announced
through publication of the new Rate card on the
respective program's website. As of the date a new
Rate card has been published by the RADIO, it
becomes effective and valid for all clients —
advertisers and agencies. Media plans that have
been ordered before the date of the publication of
the new Rate card shall be recalculated according
to the new Rate card valid for(‘tﬁ/e month of
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npeaBapuTeNHO 3a8BEHUTE 3a W3/bYBAHE TbProBCKU
cboblueHus, KaKTo 7 B cnyyaure, Korato
peKknamogaTenAtT WAM  areHumMsaTa ca  CKAKYMAM  C
PAOANOTO uHamMBuAyaneH A0OroBop, C KOMTO rapaHTupart
M3pa3xoABaHeTO Ha onpegeneH 6IOAXKET 33 U3NbYBaHe
Ha onpeaeneH 6poi TbProBCKM CbObLLEHUS.

(5) BcuukM KaveHTM Ha PAAMOTO wmat npaBo Aa
nonyyat npedepeHUManHM YCIOBUA U  OTCTbMNKM B
CbOTBETCTBME C AEMCTBALLMTE YCNOBUA 32 NpefoCcTaBAHe
Ha oTtctbnkm ot PAAMOTO, kouTto ce npwuaaraT npwu
noAnucBaHe Ha WHAMBMAYaANEH AOrOBOP 33 U3Nb4YBaHe
Ha TbpProBCKM cbobuweHua mexgy PAANOTO wu
peknamogarten u/vam areHums.

Yn. 20. (1) Npu NnpomsAHa B oduLMaNHNA BaNyTEH KypcC Ha
6barapckma neB KbM eBpoTo, oTtaen ,Mpogaxéun”
NPen3YnCAABa U KOPUIMpa Ab/BKUMUTE CYMU MO 3aABEHU
M YaCTUYHO WAM HAMbAHO WM3AbYeHM Cxemn Ha
nsnbyBaHe/MeAMNHN  MNAaHOBE  KbM  CbOTBETHUTE
nporpamu cbobpasHO HOBMA KypcC, KaTo pa3mepbT Ha
TaKa Ab/KUMUTE CYMU B BbArapcku nesa 6bae paseH Ha
Ob/XKMMATA OT K/IMEHTa Cyma, AEeHOMMHUpPAHA B €BPO B
OeHA, NPeaxoXKaall, BIM3aHETO B CM/IA Ha NPomsHaTa B
obULMANHUA BANYTEH KYPC, CbOTBETHO NPENU3YMUCIEHA NO
HOBWA Kypc ieB/eBpo.

(2) 3a n3bsarsaHe Ha cbmHeHue, PAOVNOTO nma npaBo Aa
Npexsbpasa B3eMaHMATa CU OT peknamogartenn u/wmnm
areHLMK Ypes A0roBopM 3a Lecus, GakTOPUHT UAK Apyru
NPexsbpAUTENHM CNOCoBMU.

VIl. HauuH Ha nnhawaHe

Yn. 21. (1) 3aaBeHMTE M3NDbYBAHMA CE€ M3UYMCAABAT MO
[encTBallaTa, KbM JaTaTa Ha NpuemaHe Ha MeaunHUA
nnaH, Tapuda 3a U3NbYBAHE HA TbPrOBCKU CbOBOLLEHNA B
cboTBeTHaTa nporpama Ha bTV Radio Group, a npwu
eBeHTyasiHa nocnejgalla NpomMsaHAa Ha TapudaTta ce
aKTyanusmpaT cbobpasHo HoBaTa Tapuda nNpu crnassaHe
Ha ycnosuATa Ha yun. 19.

(2) Bcekn noTtBbpaeH oT oTaen “Mpopaxbu” Ha
PAOVMOTO meameH naaH, TpabBa fa 6bae u3yano
naaTeH B CPOK A0 5 (NeT) AHM OT gaTtaTa Ha M3gaBaHe Ha
daKktypata ot PAAMOTO. 3a Bpeme Ha nnawaHe ce
npvema [AeHAT M 4YacbT Ha 3aBepsABaHe Ha baHKoBaTa
cmeTka Ha PAOMOTO ¢ gbakumata cyma. [pu npomsaHa
Ha baHKoBaTa cmeTka, PAANOTO yBegomsiBa MMCMEHO
areHUMATa AN peknamopaTtens 3a ToBa 0BCTOATENCTBO
Ha NMOCOYeHWTe B AOroBOpa aZpecu 3a KopecnoHaeHUus
no 4n. 14 ot O6wuTe ycnosus.

(3) B cnyyait Ha 3abaBa B nnaliaHeTo, MpU ycaoBue ye
NAalWaHeTo, W3BbPLIEHO OT peKknamojaTtena wau

broadcasting.

(4) The provision of para. 3 shall not apply in cases
where the advertiser or the agency has paid
commercial communications in advance, as well as
in the cases when the advertiser or the agency has
concluded an individual contract with the RADIO
which guarantees the spending of a certain budget
for the broadcasting of a certain number of
commercial communications.

(5) Discounts and preferential conditions can be
granted to all clients of the RADIO in accordance
with the applicable conditions for the granting of
discounts from the RADIO, which shall be
applicable upon signing of an individual contract
for broadcasting commercial communications
between the RADIO and an advertiser and/or an
agency.

Art. 20. (1) In case of change of the official
BGN/EUR exchange rate, the Sales Department
recalculates and corrects the amounts due under
the ordered and partially or fully broadcasted
Broadcasting schemes/media plans to the
respective channels as per the new exchange rate
so that the amount owed in BGN to be equal to the
amount owed by the client, denominated in EUR
on the day preceding the effective date of the
change in the official exchange rate, resp.
recalculated according to the new BGN/EUR
exchange rate.

(2) For the avoidance of doubt, the RADIO is
entitled to transfer its receivables from advertisers
and/or agencies by way of cession agreements,
factoring or other transfer methods.

VII. Payment methods

Art. 21. (1) The ordered broadcasts shall be
calculated according to the Rate card of the bTV
Media Group effective on the date of the order
receipt. In case of changes in the Rate card the
ordered schemes shall be updated in accordance
with the new Rate card in compliance with art. 19.

(2) Every media plan approved by RADIO’s Sales
Department has to be paid fully within 5 (five) days
from the date of issuance of the invoice by the
RADIO. The payout time is the day and time of
crediting the bank account of RADIO with the due
amount. If the RADOI changes its bank account, the
agency or the advertiser shall be informed for the
change by a written notice sent to the addresses
for correspondence stated in the contract pursuant
to art. 14 of the General Sales Rules, |,
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ObIKUMKM cymn no pakTypuTe, ndgagerHu ot PAOUOTO,
CTpaHuTe ce cbrnacasaT, ye PAAMNOTO wmma npaso Aa

noracAasa 3a4b/KEeHUATa no peaa Ha  TAXHOTO
Bb3HUKBAHE, 3aMo4BaMku oT Haﬁ-CTapOTO, He3aBUCMMO
Koe 3agb/1KeHne Ca 3aABUIN ye noracAsat

peknamoaaTenaT WAM  areHuMATa U He3aBUCMMO OT
OCHOBAHMATA 3a MNJallaHe, MOCOYEHW B NNATEKHUTE
OOKYMEHTH.

Yn. 22. PAANOTO mma npaBo Aa He 3anoyHe u3nbyBaHe
Ha 3aABeHa KaMMaHWA WM NO CBOA MpeLeHKa Ada cnpe
M3MBbYBAHETO, B CAyY4al Ye He e MONYYMN0 AbKUMO
nnawaHe, 6e3 Aa AbAKW KaKBUTO U aa e obesweTeHun
WKW KOMMEHCcaunu.

VIil. FTopgnweH nHansmayaneH aorosop ¢ peknamHa
areHuma/areHuum

Yn. 23. (1) PeknamHa areHums, obcny»Kealwa noseye oT
€AMH peKNamogaTten, MMa Bb3MOMKHOCT [a CK/uUM
uHamsuayaneH gorosop ¢ PAOUOTO c obwa roauwHa
6loaKeTHa rapaHUMA 3a  M3M1bYBaHE Ha TbProBCKM
CbobLLEHMA Ha peKknamogaTennTe B Nporpamute Ha bTV
Radio Group.

(2) Npu ycnosue Ye ABe MAM NoBeYe PEKNAMHU areHuUm
NpPUHAZANEeXKaT KbM €4Ha W Cblla rpyna OT ApYyrKecTBa
MNIN Ca CbLLLECTBEHO CBBP3AHM MO CMUCHAA HA Y. 38, T. 7
no-gony, PAOVMOTO nma npaBo ga Aage Bb3MOMKHOCT Ha
areHUMMTEe Aa  CKayaT  obwo  Kato  cTpaHa
uHamsuayaneH gorosop ¢ PAAMNOTO, c obuwa roauiuHa
6loa)KeTHa TrapaHuMa 3a W3byYBAaHE HA TbProBCKM
CbObLLIEHMA HA peKnamogaTtenuTe - KAMEHTU Ha Tesu
areHuuu B nporpamuTte Ha bTV Radio Group.

(3) AreHumwuTe, cTpaHa no AgoroBop no an. 2, ca
CONMAAPHO OTrOBOPHM 33 MNAAWAHMATA, TOYHOTO
M3Nb/IHEHWE Ha MOEeTUTEe rapaHuMM, nocaeauumTe npu
HeMs3Nb/IHEHME U  BCUMYKM OCTaHAAM  YCAOBMA MO
norosopa.

IX. Peknamauum

Yn. 24. (1) MNpu cnop MAM peKknamauma OT cTpaHa Ha
peknamopaTena WAM areHuMATa OTHOCHO WM3MbYBaAHETO
Ha TbproBckute cbobuweHmna PAANOTO ce 3agbnkaBa ga
npeaocTaBy Komuve OT 3anuca/-Ute Ha W3abyeHuTe
TbProBCKM  CbOBLLEHMA, KOMUTO Cce npoBepsAsBaT B
nomeweHnata Ha PAOVMOTO B nNpUCLCTBMETO Ha
npeacTaBUTENM Ha ABeTe CTPaHW, 3a KOETO Ce CbCTasA
NpOTOKOA.

(2) MWckaHeTto 3a peknamaumsa TpAbBa ga 6bae
HanpaBeHO He MO-KbCHO OT 3 (TpuM) meceLa, CYMTaHO OT

(3) In the event of any delay in payment, if the
payment, made by the advertiser or the agency is
not sufficient to cover all due amounts under the
invoices, issued by the RADIO, the parties hereby
agree that the RADIO is entitled to cover the oldest
liability, regardless of the advertiser’'s or the
agencies’ indication as to which liabilities their
payment is covering, and regardless of the grounds
for payment indicated on the payment documents.

Art. 22. The RADIO is entitled not to start the
broadcasting of an ordered campaign or in its
discretion to suspend its broadcasting, without
being liable for any remedies or compensations
thereon, in case it has not received any due
payment.

VIII. Annual individual contract with advertising
agency/agencies

Art. 23. (1) Advertising agency which is servicing
more than one advertiser, shall be enabled to
conclude an individual contract with the RADIO
with a total annual budget guarantee for
broadcasting commercial communications of the
advertisers — client of the agency in bTV Radio
Group's programs.

(2) In the event that two or more advertising
agencies belong to the same group of companies
or are materially related within the meaning of art.
38, item 7 below, the RADIO may enable the
agencies to conclude jointly as a party an individual
contract with the RADIO with a total annual budget
guarantee for broadcasting commercial
communications of the advertisers - clients of any
of these agencies in bTV Radio Group's programs.
(3) The agencies which are party to an individual
contract under para. 2, shall be jointly liable for the
payments, exact performance of the undertaken

guarantees, consequences in case of non-
fulfillment and all other conditions under the
contract.

IX. Claims

Art. 24. (1) In case of a disagreement or a claim
lodged by the advertiser or the agency regarding
the broadcasting of commercial communications,
the RADIO shall submit a copy of the recorder(s) of
the broadcasted commercial communication(s)
which shall be checked on the premises of the
RADIO in the presence of representgtives of both
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HAYaNoTO Ha M3/TbYBAHETO Ha CbOTBETHATa KamnaHuA. B
CNly4an Ha 3aKbCHANA peknamaumsa, PAONOTO He abaxKu
KOMMeHcaumu.

(3) B cnyyait Ha npueta peknamaums, PAANOTO abaxku
KOMMeHcauma cbraacHo yun. 17.

X. BpemeHHO cnupaHe Ha U3NbYBaHE Ha TbProBCKO
C'bOGI.I.l,eHVIe WA KaMmnaHuAa

Yn. 25. (1) PAOUOTO mMma npaBo Aa crpe BPeMEHHO
M3/TbYBAHETO HA TbProBCKO CbObLLEeHMe 6e3 3annawaHe
Ha obes3weTeHna U  HEYCTOWKW, KOraTto nosyuu
[0Ka3aTesCTBa, Ye C HEeroBOTO M3/bYBAHE Ce HapyluaBaTt
npaea Ha TpeTu aunua.

(2) PAONOTO ysepomnaBa HeszabaBHO peknamogatens
WAW areHumMaTa M npeaoctaBa MHGOpMaUMA Ha KaKBO
OCHOBAHME NPEKPaTABA U3NbYBAHETO.

(3) Ako 6bae [O0OKasaHO NO HagNeKeH ped, ue
npeTeHUUNTE Ha TPeTUTe /uua ca HEeOCHOBATE/HM,
PAOMOTO Bb306OHOBABA M3NBYBAHETO Ha TbProOBCKUTE
cbobuieHuAa. MnaTeHaTa LUeHa 3a HeW3bYeHUTe, HO
33fBEHM TbProBCKU CbOOLLEHMA, aKO MMa TaKaBa, ce
npucnaga ot Nnocae[salloTo niaalaHe.

Yn. 26. B cnyyan, ye He e NOAYYMNO OBAXKMMO NNalaHe
B cpok, PAOMOTO wuma npaso fa cnpe BPEMEHHO
M3NbYBAHETO HA peKNamMHa KamnaHuA Npu YCNOBUATA Ha
yn. 22 u/vnmn aa cnpe M3MbAHEHMETO Ha KOETO M Aa e
CBOE 3aAb/I’KEHMEe Mo [0roBopa, KAato Bb30OHOBABA
M3NBYBAHETO U CbOTBETHO  M3MbJHEHMETO  Ha
3a4b/KeHMeTo cu cnes edeKTUMBHOTO MoJslydaBaHe Ha
Ob/KMMOTO nnawaHe. B te3n cayvyam PAAMOTO He
OBJ/IKU KAaKBUTO M @ € KOMNEHCaLMmM, obesLeTeHuns uam
HEYCTOMKMU.

XI. Cpok 3a usnbusaHe U NpeKpaTaBaHe Ha gorosopure
33 M3/1bYBAHE Ha TbProBCKU CbOb6LEeHUn

Yn. 27. (1) CpokbT ce onpeaena B MHAMBMAYaANHUA
[0roBOP MM C Bb3N1araHeTo 3a M31bYBaHe Ha TbProBCKO
cbobuieHune B nporpama Ha bTV Radio Group.

(2) [OorosopbT ce npekpataBa C M3TMYaHe Ha
onpeaeneHns B HEro CPOK, B C/Iy4ail ye ca WU3MbJHEHU
3alb/DKEHUATA Ha CTpaHMTe Mo Aorosopa. [orosopbsT
MosKe aa 6bae npekpaTeH npeay M3TMHaHe Ha CPoKa no
B3aMMHO MWUCMEHO CbrnacMe Ha CTpaHWTe, KaTto

nocieguuMTe OT NpeaBapuUTENHOTO NpeKpaTABaHe ce
ypexaaT B cnopasymeHue 3a npekpaTsasBaHe, NoAnMcaHo
MeX Iy CTPaHUTe UAW B MOANMUCAH OT CTPaHWUTE HAapOoYeH
NPOTOKO.

ww.njoy.bg

parties for which a protocol shall be signed.

(2) The claim has to be lodged no later than 3
(three) months as of the beginning of the
broadcasting of the respective campaign. The
RADIO owes no compensations in case of delayed
claim.

(3) If the claim is duly accepted, the RADIO owes
compensation pursuant to art. 17.

X. Temporary suspension of broadcasting of a
commercial communications or a campaign

Art. 25. (1) The RADIO has the right to temporarily
suspend the broadcasting of a commercial
communication without owing any compensations
and penalties, in case it receives evidences that the
broadcasting violates third parties’ rights.

(2) The RADIO immediately notifies the advertiser
or the agency and provides information about the
grounds on which the broadcasting has been
suspended.

(3) If the third parties’ claims are duly proved to be
groundless, the RADIO resumes the broadcasting of
the suspended commercial communications. The
paid price of the ordered but unaired commercial
communications, if there is any such paid price,
shall be deducted from the next due payment.

Art. 26. If the RADIO does not receive any payment
in term it may temporarily suspend the airing of an
advertising campaign pursuant to the provisions of
art. 22 and/or stop the execution of any of its
obligations. The broadcasting and respectively the
execution of the obligation shall be resumed after
receipt of the due payment. In these cases the
RADIO owes no compensations, remedies or
penalties.

XI. Term of broadcasting and termination of the
contracts for broadcasting of commercial
communications

Art. 27. (1) The term is defined in the individual
contract or with the order for broadcasting of
commercial communication in a program of bTV
Radio Group.

(2) The contract is terminated with the expiration
of its term, if the parties’ contract obligations are
executed. The contract may be terminated before
its expiry date only upon mutual written
agreement between the parties, and the
consequences of such early termination shall be
settled in the termination agredpwent signed
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CTpaHa MO MHAMBUAYa/IHUA O0roBOp, MMaT NpaBo Aa
pa3BanAT AOroBopa MpM CUCTEMHO HeU3MbJHEeHMEe no
BMHA Ha PAOMOTO Ha 3aab/iKEHMETO 32 KOMMNEHCUpPaHe
no un. 17 or O6bwuTe ycnosBua, Npu ycroBue ye e
OTMPaBEeHO MUCMEHO OMJakBaHe OT CTpaHa Ha
peknamogatena wau areHumata m PAAUOTO He e
NpeycTaHOBW/IO WU OTCTPAHW/IO HapyLleHMETO B CPOK
0,0 eouH mecel, OT NoslydaBaHe Ha OMJIaKBAHETO.

(2) PAOMOTO moxke pa pasBaavM Jorosopa npw
CUCTEMHO HeU3Nb/IHEHWE OT CTPaHa Ha peKknamogartens
WAW areHuusaTa Ha 3afb/KeHue Mo Jorosopa, npwu
YyCNOBME Ye e OTNPaBEeHO NMUCMEHO OMNJIaKBaHe OT CTpaHa
Ha PAONOTO n 3aAb/KEeHUETO He e U3NbJIHEHO B CPOK
[0 eAMH MeceL, OT NoJlyyaBaHe Ha OMNJIaKBAHETO.

(3) No cmucbna Ha NpeaxopHUTE anUHEM HA TO3M Y/ieH
,CUCTEMHO” e pABa WAM noBedye MbTU 33 CPOKa Ha
Jorosopa.

Ya. 29. (1) B cnyyait ye areHUMATa UaM peknamogatenar
3a6aBAT nnawaHe No gorosopa c noseye ot 60 gHM OT
paTtata Ha nagexa, PAOAMOTO uma npasBo ga passanu
porosopa HesabasHO, 6e3 npeanssecTue.

(2) Npwn BCUYKM cnydan Ha pasBaisaHe Ha AOroBopa, B
KOUTO areHuMATa W peKNamogatenaT ca W3MpasBHuU
ctpanu, PAANOTO abnku BpbliaHe Ha npeannateHute
CYMM, aKO MMa TaKMBa, KOUTO He ca YCBOEHM (33 KouTO
He ca M3/bYeHW TbProBCKM CbOBLLEHMA) A0 AaTaTa Ha
pa3BanAaHe Ha AOroBopa.

(3) Npwu npekpaTtaBaHe Ha AEWCTBMETO Ha 4OrOBOPA, aKO
PAONOTO e 1M31bYMN0 TbProBCKM CbOOLEHMS, 33 KOUTO
He e Mno/JyyYyuMno njawaHe OT peKknamofaTend wuan or
areHUMATa, PeKNamoaTenaT W CbOTBETHO areHUMATa,
aKo e CTpaHa Mo A0roBopa, Ce 3aZb/iXKaBaT CONUAAPHO
A3 3annaTaT BCUMUKU ObMKMMU CYMU He3abaBHO cneg
npekpaTABaHe Ha [AeWCcTBMETO Ha Jorosopa. 3a
usbArsaHe Ha CbMHeHMWe HacToAlaTa pasnopeaba e
NPpUNOXMMA W JeicTBa W cnel  NpekpaTABaHe
OeNCTBMETO Ha AoroBopa.

Yn. 30. AKO B CpOKa Ha 40roBopa M3MbJIHEHWMETO MYy
6bAe BbB3NPENATCTBAHO OT peleHMe Ha perynaTopeH
opraH, npueTu HOPMATUBHU WAU ALMUHUCTPATUBHMU
aktose, To PAOMOTO nma npaBo ga npekpatn gorosopa
C yBeAOMANeHue, U3MpaTeHO A0 areHumAaTa w
peknamopatens, 6e3 cTpaHUTe fa CU AbAXKAT KaKBUTO U
ha 6uno obesweteHna, KaTo B AECETAHEBEH CPOK OT
npekpatasaHeto PAAMOTO Bb3CTAaHOBABA Ha areHUMATa
WAM  Ha  peknamopaTena CbOTBETHATa 4acT  oOT
npegnnateHUTe CymMW, akKO MMa TaKMBA, KOUTO He ca
YCBOEHM [0 MOMEHTa Ha NpeKpaTaBaHeTo.

between the parties or in an explicit protocol
signed by the parties.

Art. 28. (1) The advertiser and the agency which
are parties to an individual contract have the right
to rescind the contract in case of systematic
failures of the RADIO due to its fault to execute its
obligation for compensation pursuant to art. 17 of
General Sales Rules, provided that a written claim
has been sent by the advertiser or agency and the
RADIO has not suspended or eliminated the
violation within one month after receiving the
written claim.

(2) The RADIO may rescind the contract in case of
systematic failures of the advertiser or the agency
to execute any contract obligation, provided that a
written claim has been sent by the RADIO and the
obligation has not be executed within one month
after receiving the written claim.

(3) Within the meaning of the preceding
paragraphs “systematic” means twice or more than
twice throughout the validity term of the contract.

Art. 29. (1) If the advertiser or the agency delays
any payment under the contract with more than 60
days from the maturity date, the RADIO has the
right to terminate immediately the contract
without giving a notice.

(2) In all cases of termination of the contract when
the agency and the advertiser are parties duly
performing their obligations the RADIO shall return
the prepaid amounts, if there are any, which have
not been assimilated (for which any commercial
communications have not been broadcasted) up to
the date of contract termination.

(3) Upon termination of the contract if the RADIO
has broadcasted commercial communications
without being paid by the advertiser or the agency,
the advertiser, respectively the agency if it is a
party to the contract, are jointly obliged to pay
immediately after the termination of the contract
all amounts due to the RADIO. For avoidance of
doubt, the present paragraph shall remain
applicable and valid even after the termination of
the contract.

Art. 30. If during the term of the contract its
execution is prevented by a decision of a regulatory
institution, adopted legal or administrative acts,
the RADIO has the right to terminate the contract
by sending to the advertiser and the agency a
notification and the parties do not owe any
compensation. In ten days after the termination,
the RADIOshall return to the adency or the
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XIl. Mocnepguuu npu HensnbAHEeHUe Ha Aorosopa

Ya. 31. (1) B cnyyait Ha HEM3NMbAHEHWE HA rapaHUMa Uan
3a4b/’KeHUe, LOroBOPEHO B MHAMBUAYANEH AOTOBOP, ce
npwnarat chefHUTe YyCIoBuUA:

1. Npn HeM3Nb/IHEHWE HA rapaHTUPaAHUA HET BoAXKeT 3a
M3/bYBAHE Ha PaAMO  TbProBCKM  CbobLWEeHus B
nporpamute Ha bTV Radio Group, ce AbAXKW HeycToMKa,
KaKTo cneaBa:

1.1. npn go 10% HeusnbnaHeHne - 10% oOT pasnukarta
MeXAy rapaHTMPaHUA U peanHo NOCTUTHATUA BIOAKET;
1.2. npu po 20% HemsnbaHeHue - 20% OT pasnmkata
MeXKAY rapaHTUPaHMA U peanHo NOCTUTHATUA BIoaKeT;

1.3. npu po 30% HemsnbnHeHue - 30% OT pasnMkata
MEXKAY rapaHTUPaHMA U peanHo NOCTUTHATUA BIoaKeT;
1.4. npn Hapg 30% HemsnbaHeHWe - 50% OT pas3nmkata
MeXKAY rapaHTUPaHMA U peanHo NOCTUTHaTUA BroaKeT.

2. Npu BCEKM OT ONucaHuTe no-rope B T. 1 cayyau, ce
Ob/KU U 3an1alaHe Ha NPoLEeHT OT obuiaTa CTOMHOCT Ha
BCMYKM BOHYyCM, OCTOMHOCTEHM no Tapudata Ha
PAOVNOTO, BannaHa KbM pgaTaTa Ha M3NbYBAHETO UM,
KOWTO CbOTBETCTBA HA MPOLEHTa Ha HeU3NbJHEHWEe Ha
06WnA rapaHTUpaH HeT BroaKeT.

3. Npn HensMbAHEHMEe Ha rapaHumMA, KOATO e OCHOBaHMe
33 NpeaocTaBAHE Ha OTCTbMKa CbrAacHO AeNcTBaluuTte
yCcnoBsuA 3a npenoctaBaHe Ha oTcTbnku ot PAAMOTO 3a
nepuvoga Ha wusnbyBaHe, PAAMNOTO npensuncnasa
BCUYKN U3nbYeHM Cxemn Ha u3NbYBaHe, 33 fJa ce
onpeaenu W NPUNOXKM KOPUIMpaHa LeHa CcbobpasHo
HMBOTO Ha OTCTbMKATa, CbOTBETCTBALLO Ha pPeasHoTo
M3Nb/IHEHME Ha CbOTBETHATa rapaHuma/3aabiaKeHue, 3a
KOeTO e npeaocCTaBeHa OTCTbMKaTa. KAMEHTBLT AbaXKu
3aniallaHe Ha pas/nKkaTa Mexay npeusyucieHarta
ObXKMMa Cyma No pefia Ha NpeaxofHOTO nspeyeHue n
cymata CcbobpasHO MbpBOHAYa/IHO MpegocTaBeHaTa
OTCTbMKA.

(2) B cnyuaii ye peknamoaaTenaT U3nNoa3Ba ycayrute Ha
areHumA, nnawaHmaTa no an. 1 ce AbaXKaT OT areHumATa
M peknamogartena coamgapHo kbm PAAMOTO B8 10
[HEBEH CPOK OT No/sly4YaBaHe Ha YyBeAOMJIEHME OT CTpaHa
Ha PAONOTO.

(3) B cnyyai Ha Hecna3BaHe Ha CPOKOBETe 3a MNJallaHe,
peknamogatenat Abaxku Ha PAAMOTO HeycTolKa B
pasmep Ha 1/360 YacT OT OCHOBHMA rOAMWIEH NUXBEH
npoueHT Ha Bbnarapcka HapogHa 6aHKa 3a nepuofaa,
yBenunueH c 20 (aBafeceT) NyHKTa, 33 BCEKU AeH 3abaBa,
CYMTaHO OT pJataTa Ha nagexa. B cayyanm ue
peknamoaaTenAtT U3No/A3Ba  YCAYTUTE Ha  areHuus,
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advertiser the respective part of prepaid amounts,
if there are any, which are not assimilated until the
termination of the contract.

XIl. Consequences upon Non-fulfillment of the
Contract

Art. 31. (1) Upon any failure to observe a
guarantee or an obligation agreed upon in the
individual contract, the following conditions shall
apply:

1. upon non-fulfillment of the guaranteed net
budget for broadcasting of commercial
communications in the programs of bTV Radio
Group, the following penalty shall apply:

1.1. with up to 10% non-fulfillment - 10% of the
difference between guaranteed and actual budget;
1.2. with up to 20% non-fulfillment - 20% of the
difference between guaranteed budget and actual
budget;

1.3. with up to 30% non-fulfillment - 30% of the
difference between guaranteed and actual budget;
1.4. with over 30% non-fulfillment - 50% of the
difference between guaranteed budget and actual
budget.

2. for each of the cases described above in item 1,
the advertiser and/or the agency owes payment of
a percentage of the total value of all bonuses which
corresponds to the percentage of failure to meet
the total guaranteed net budget. The value of the
bonuses is calculated according to the Rate card of
the RADIO, valid at the date of their broadcasting.
3. Upon any failure to observe a guarantee as
ground for granting discount under the current
conditions for the granting of discounts by the
RADIO for the broadcasting period, the RADIO shall
recalculate all Broadcasting schemes which have
already been broadcasted in order to determine
and apply the corrected price according to the
applicable discount rate, corresponding to the
actual performance of the client of the respective
guarantee/obligation for which the discount has
been granted. The client owes payment of the
difference between the recalculated amount due
under the procedure of the preceding sentence
and the amount with the initially granted discount.
(2) If the advertiser uses the services of an agency,
the payments under para.l shall be due by the
agency and the advertiser jointly to the RADIO
within 10 days from receiving a notification from
the RADIO.

(3) Upon any failure to observe the terms for
payment, the advertizer owes to the RADIO a
default payment to the amount of[1/360 of the
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areHumMATa n peknamogatena conngapHo kem PAOUNOTO.
(4) B cnyyait ye areHUMATa WAM pPeKNaMOZATENAT He
M3MbJHU HAKOE OT 3a4b/IKEHMATA CU MO TO3M YNEH,
PAOVNOTO uma npaBo pga nNoOTbpCU peanmsauma Ha
npagata cu No cbaebeH pea, KaKTO U Cblo fa ce
OTK/IOHW OT 06MYaiHaTa CM NPAKTUKA KaTo Npu creasaly,
[OroBOp C areHumaATa u/Man peknamogatens nma npaso
03 He npepocTtaBuM  OTCTbMKM, [OKaTo He 6baaT
U3MbJHEHU BCUYKM 334 b/IXKEHUSA.

(5) HactoawmAaT yneH ce npunara u cnes npekpataBaHe
Ha AEeNCTBMETO HAa UHAMBUAYANHUA [OTOBOP, Pecn. cnes
M3 BbYBAHETO HA PAAMO TbProBCKMU CbOBLLEHMA.

Yn. 32. BbB BCEKW CNyyali Ha pasBafisHe Ha gorosopa
nopaguM npuvYMHA, 32 KOATO peKknamogartenat Wau
areHUMATa KaTo CTpaHa MO AOrosopa OTrOBapAT,
PAONOTO npeusuncnasa BCUYKWU U3NbYeHU Cxemn Ha
M3 bYBaHe No Aelcteawarta Tapuda Ha PAAUOTO Kbm
[aTaTa Ha M3NbyBaHE HA CbOTBETHATa KamnaHua, 6es
npunaraHe Ha OTCTbMKUTE W peKknamoaTtenar W
areHumMATa CONNAAPHO AbAXKAT BPbLUAHE HA OTCTbMKUTE,
KOWUTO Ca NpeaoCcTaBeHW Mo pefa Ha AOroBopa - T.e. Ha
pasnuKata mMexagy npeusyvvcieHaTa Ab/KMMa Cyma no
Tapudpata Ha PAOMOTO u cymata cbobpasHo
npeaBapuTeNIHO NpefoCcTaBeHMTe OTCTbNKK, B 10 AHeBeH
CPOK OT MOJlyyaBaHe Ha yBeAOMNEHMe OT CTpaHa Ha
PAONOTO.

Xlll. UsmeHeHune Ha O6wuTe ycnosusa

Ya. 33. (1) HactoawmTte O6wm ycnosua moraT ga 6baat
nameHaHn ot PAONOTO epgHocTpaHHO. WM3meHeHuTe
n/vnn gonbaHeHn O6LLM ycnosua ce ny6anKysaT Ha yeb
cantoseTe Ha nporpamuTe Ha bTV Radio Group.

(2) PeknamopgaTenaT M areHUMATa, ako e cTpaHa no
[O0roBop, Ce yBeAoMABaT 3a HaCTbMWUAUTE MPOMEHU B
O6bwmTe ycnosuAa 4pe3 nybAMKyBaHETO MM Ha yeb
cavitoBeTe Ha nporpamute Ha bTV Radio Group uam cbe
cboblleHMe MO  efIeKTPOHHA nola, KaTo  uMmart
BB3MOXKHOCT B 7-AHEBEH CPOK OT Nyb/aMKyBaHeTO Aa ce
3ano3HaAT ¢ TaAX. B ciyyait ye B TO3M CPOK OT TAX He
NOCTbMM NMUCMEHO Hecbr1acue C HarnpaBeHUTe MPOMEHH,
Te rm 06BBP3BAT M Ce NpUAaraTt Npu B3aMMOOTHOLLEHUATA
mm ¢ PAONOTO.

XIV. KoHpmaeHumanHocr

Yn. 34. (1) PAOUOTO, peknamogatenar v areHumaTa ce
3agb/XKaBaT 4a He pasKpueaT Mog Kakeato M aa 6uno
¢dopma MHbOpMaLMsA, CbCTaBAABALLA TbProBCKa TalHa,
Ha TpeTo auue (Cc u3KAlOYeHWe Ha duamnanuTe cu,
OOMTOPU W IOPUOMYECKM CbBETHWLM), OCBEH aKo
npeaBapuTenHO € MOoJlyYeHO U3PUYHOTO MUCMEHO

base annual interest rate of the Bulgarian National
Bank for the period, increased by 20 (twenty)
points for each day overdue, after the maturity
date. If the advertiser uses the intermediation of
an agency, the advertiser and the agency jointly
owe the default payment.

(4) Should the agency or the advertiser fails to
perform any of its obligations under this article, the
RADIO shall be entitled to seek its rights in court, as
well as to deviate from its usual practice and refuse
to grant any discounts under any subsequent
agreement with the agency and/or the advertiser
until all obligations hereunder have been
performed.

(5) This article shall apply even after the
termination of the individual contract or the
broadcasting of commercial communications.

Art. 32. In all cases of termination of the contract
due to any reason for which the advertiser or
agency as party to the contract are responsible, the
RADIO  shall  recalculate all  broadcasted
Broadcasting schemes under the official Rate card
of the RADIO as of the date of the broadcast of the
respective campaign without application of the
discounts and the advertiser the agency jointly
owes the returns of the concessions granted under
the contract - that is, of the difference between the
recalculated amount due under the official Rate
card of the RADIO and the amount according to the
previously granted concessions, within 10 days
from receiving a notification from the RADIO.

Xlll. Amendment to the General Sales Rules

Art. 33. (1) The present General Sales Rules may be
amended unilaterally by the RADIO. The amended
and/or supplemented General Sales Rules shall be
published on the bTV Radio Group's web site.

(2) The advertiser and the agency, if it is a party to
a contract, shall be informed for the amendments
of the General Sales Rules through their
publication on the web site of the bTV Radio Group
or by an e-mail message and they shall be entitled
within 7 days from the publication to get
acquainted with amendments. If no written
disagreement is submitted by them within this
term, the amendments are considered binding and
shall be applicable in their relations with the
RADIO.

XIV. Confidentiality

Art. 34. (1) The RADIO, the advertiser and the
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cbrlacMe Ha Jpyrata CTpaHa WM aKO CbOTBEeTHaTa
CTpaHa e 3a4bJ/IXKeHa MO 3aKOoH.

(2) Mo cmucbna Ha HacToAawmte O6WM ycnosuA
TbproBcka TaliHa Ha PAOMOTO ca KOHKpeTHW ¢akTu,

MHPOPMAUMA U  AaHHKW, CBbP3aHM C Xoda Ha
nperoBopute, CbAbPXKAHMETO U  YroBOPKMTE O
CKAOYEHM  WHAMBMAYanHW  OOroBOPW, WMeHa Ha

peknamogaTtenu, rapaHTMpaHu OtogyKeTn, CPOKOBe 3a
M3MNbJHEHME, FapaHuuKn, npedepeHuUnanHn ycaoBuA U
OTCTBIMKKU, NPaBa M 3a4b/IKEHUA Ha CTPAHWUTE, YTOBOPKMU
npu  HeusNb/HEHWE, KakTo W  uHPopmaumsa 3a
opraHuMsauuMaTa M TbproBckaTa gelHoct Ha PAOMOTO,
HOY-Xay, MPaKTUY4eCKM ONUT U JIMYHU [JAHHU  Ha
cnyxkutennte Mmy. PaskpuBaHeTo Ha uMHbopmauwms,
CbCTaBNfABalla TbProBCKa TaWHa, ce cCmATa 3a
CbLUECTBEHO HapylleHMe KW MOoXe Ja Joseje 4o
npekpaTABaHe Ha CK/AIOYEeHMA [JOroBop NO BWMHA Ha
CTpaHaTa, AoNyCHana paskpusaHeTo Ha MHbopmauus. He
ce CmMATAa 3a pasKpuBaHe Ha TbproBCcKa TalHa
MHbOopMaLmATa 33 haKTa Ha CK/IOYBAHE Ha A0roBop.

(3) He e KoHbMaeHumanHa cobcTBeHaTa 3a CTpaHaTa
MHPOPMaLMA, KOATO CTpaHaTa M3PUYHO € onosBecTuna
KaTo HeKOHUAEHLMANHA UAN KOATO cCama e Hanpasuia
obwoaocTbMNHa.

Yn. 35. BcAKa oT cTpaHUTE NO JOroBOP 3a M3NbYBAHE Ha
TbProBCKM CbOOLWEHMA Ce 33ab/KaBa Aa He yBpexaa
006pOoTO MMe Ha HacpeliHaTa CTpaHa U/WAM Ha HelHu
CNYXKUTENN, KAaKTO U Aa M3UCKBA OT CAYXKUTENUTE CU U
NoAaM3NbJAHUTENNTE CU CMas3BaHe Ha 3a4b/IKeHuATa U
OrpaHMYeHuATa Mo Y. 34 N HaCTOALWMA YNEH.

Yn. 36. 3a HapywaBaHe Ha 3agb/iKeHue no yn. 34 n un.
35 HewusnpaBHaTa CTpaHa AbMAXM HA U3NpaBHaTa
HeycTolMKa, B pasmep Ha 10% (;mecer Ha cTO) OT
CTOMHOCTTa Ha A0roBopa, Ho He noseye oT 5 000 nB. Mpwu
HacTbNWAWM Bpeau B NO-TONAM pa3mep OT yroBOpeHaTa
HeycTolKa, PAAMOTO cvu 3anasBa npaBoTo A3
npeteHaAMpa BCUMYKM Bpegu - MNpPeTbpneHu 3arybu wu
NPOMNycHaTK NOA3W Hag Tasu cyma.

XV. HepeictButenHocr

Yn. 37. CTpaHuTe AeKapupaT, Ye B C/ly4Yai Yye HAKoA oT
Knay3ute Ha HactoAwmTe O6LWM ycnoBus MAK Aorosopa
Ce OKa)Ke HeaewncTBuMTeNHa, TOBa HAMA 43 BoOAM A0
HEeAEeNCTBUTENHOCT Ha OCTaHA/NWUTE Kay3u OT A0roBopa
n/mnmn 06wmTe ycnosuma. HegelicTBuTenHata Kaaysa ce
3amecTBa OT NOBEAUTE/IHU HOPMW HA 3aKOHa.

agency undertake not to disclose in any form
information that is a trade secret to third parties
(except its affiliated companies, auditors and legal
advisers) unless an explicit written consent has
been received in advance by the other party or if
the respective party is obliged by law.

(2) Pursuant to the present General Sales Rules,
RADIQ’s trade secret are specific facts, information
and data, connected with the negotiations, content
and stipulations of the signed individual and
framework contracts, names of the advertisers,
guaranteed budgets, terms of execution,
guarantees, preferential conditions and discounts,
rights and obligations of the parties, agreements in
case of non-fulfillment, as well as information for
the organization and commercial activity of the
RADIO, know-how, practical experience and
personal data of its employees. The disclosure of
information that is a trade secret shall be treated
as substantial violation and may lead to
termination of the signed contract by the fault of
the party which has allowed the disclosure of
information. The disclosure of the fact of signing
the contract is not considered as disclosure of a
trade secret.

(3) Any information of the party which has
explicitly been announced as non-confidential by
the same party or has been made public by the
selfsame party is not considered confidential.

Art. 35. Each party to the contract for broadcasting
of commercial communications is obliged not to
damage the good name of the counterparty and/or
its employees, as well as to demand from its
employees and subcontractors to observe the
obligations and restrictions pursuant to art. 34 and
this article.

Art. 36. For violation of any of the obligations
pursuant to art. 34 and art. 35 the delinquent party
owes the correct party a penalty in amount of 10%
(ten percent) of the contract value, but not more
than BGN 5 000 (five thousand). If the amount of
the damages is bigger than the agreed penalty, the
RADIO reserves its right to claim all damages —
losses incurred and lost profits beyond that
amount.

XV. Invalidity

Art. 37. The parties declare that if one or more of
the clauses of these General Sales Rifiles and/or of
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XVI. edpurHnuun

Yn. 38. Mo cmucbna Ha Hactoswmte O6WM ycnoswus,
Tapudata Ha PAANOTO v nHamnsmayanHuTe 40roBopu:

1. Mporpamu/paanonporpamm Ha bTV Radio Group ca:
N-JOY, Z-ROCK, JAZZ FM, CLASSIC FM, BTV RADIO wu
Apyrv paguvonporpamu, B C/lyyai 4e TakuBa 6Obaat
pobaseHn oT ,Paanokomnanua Cu.xei” OO waum ot
»,bTB Meaua I'pyn” EAL.

2. HeteH 6topykeT: cymaTta, epeKkTMBHO M3pasxoaBaHa oT
peknamogaTtens 3a U3byYBaHe Ha TbPrOBCKU CbObLLEHUA
B nporpamute Ha bTV Radio Group cneg HauucnaBaHe Ha
OTCTBNKKU U Npeaun HauncnasaHeto Ha A4C.

3. Cxema Ha M3/bYBaHe: NoAaZleH OT KAMEHTa mMegueH
nnaH, oCTOMHOCTEH U NoTBbpAeH oT PAANOTO.

4. PaboTHUAT aeH e Bcekn aeH ot 09:00 go 18:00 yvaca,
M3BbH CbbOTa, Hezens M odUUMANHU MNPASHUYHU U
HepaboTHW AHW B Penybanka Bbarapwms.

5. Tapuda Ha PAOUOTO: Tapuda 3a M3nbyBaHE Ha
TbProBCKM CbObLEHMA B CbOTBETHATA Nporpama Ha bTV
Radio Group.

6. AKO He e WM3PMYHO MOCOYEHO ApYyro, UeHuTe WU
BCAKAKBM APYrM cymu B HactoswmTte O6wmM ycnosua, B
UHAMBUAYaNnHUTe forosopwu, B Tapudata Ha PAAVUOTO u
B OPYrM [OOKYMEHTM BbB BpPb3Ka C M3/MbYBAHETO Ha
TbpProBckn cbobuweHna ot PAAMNOTO, ca B neBa U He
skatousat A4C.

7. Npuema ce, 4e peKNaMHU areHUMn NpuHagNeXKat Kbm
€4Ha M Cbla rpyna oOoT APyXecCTBa MM Ca CbLeCTBEHO
CBbP3aHU, aKo € U3Nb/IHEHO €4HO OT cheaHnTe yC10BUA:

a) eAHa areHUMs (MW ObLEPHO APYMKECTBO Ha
Tasn areHuMaA, B KOETO TA MMa MaXKOpPUTapHO y4yacTue)
npuTeXKaBa MoBeye OT MOJOBUHATA OT KanuTtana uau ot
6U3HEC aKTMBUTE Ha Apyra areHuus UAM Mma npaso Aa
ynpaKHsBa noseye OT MO/NOBMHATA OT rnacosete B
061woT0o cbbpaHmne Ha Apyra areHums; uam

6) noeeye OT NONOBMHATA OT KanuTana MAM OT
NpPaBoOTO Ha rnac B areHUMuTe ca MPAKO WAM Henpsako
npuTeXKaHue Ha efHO M Cblo Auue (T.e. areHuuuTe ca
OblULepHM OPYKEeCTBa Ha efHa U Cblia MKOHOMMYECKa
rpyna); uamv

B) HaaMue e MAEeHTMYHOCT B  AMUaTa,
ynpasasBaliM areHuuuTe: Hal-manKko Mo/s0BMHATa OT
yneHoseTe Ha  YnpasutenHua cbeer/CbBeTa  Ha
OMpEeKTopMUTe  Ha  areHuuMute  WU/MAM  3aKOHHUTE
NpeacTaBUTENM Ha areHuMuTe, KOWTO 33aefHO WM
NooTAEeNHO MMaT NPaBo A4a NPeAcTaBAsBaT CbOTBETHATA
areHuMs, ca e4HU 1 CbLUM NLa; AN

the contract are invalid this shall not result in the
invalidity of the other clauses of the contract
and/or the General Sales Rules. The invalid clause
shall be replaced by the imperative legislation
norms.

XVI. Definitions

Art. 38. According to present General Sales Rules,
the official Rate card of the RADIO and the
individual contracts:

1. Programs/radio programs of the bTV Radio
Group are: N-JOY, Z-ROCK, JAZZ FM, CLASSIC FM,
BTV RADIO and other radio programs, if such are
added by "Radiocompany CJ" OOD or "BTV Media
Group" EAD.

2. Net budget: the amount effectively spent by the
advertiser for  broadcast of commercial
communications in bTV Radio programs after
making discounts and before charging VAT.

3. Broadcasting Scheme: a media plan assigned by
the client, valuated and confirmed by the RADIO.

4. The The working day is from 09:00 am till 06:00
pm on days other than Saturday, Sunday and
official holidays and non-working days in Bulgaria.
5. Official Rate card of the RADIO: the official Rate
card for broadcasting of commercial
communications in the respective program of bTV
Radio Group.

6. Unless otherwise explicitly specified, the prices
and any other sums, indicated in the present
General Sales Rules, the individual contracts, the
Rate cards of the RADIO and in other documents in
relation to the broadcasting of commercial
communications by the RADIO, are in BGN and do
not include VAT.

7. 1t shall be considered that advertising agencies
belong to the same group of companies or are
materially related, if one of the following
conditions is met:

a) One agency (or a majority-owned
subsidiary of that agency) owns more than half the
capital or business assets of another agency or has
the power to exercise more than half of voting
rights in the General meeting of another agency; or

b) More than half of the capital or the
voting rights of the agencies are ultimately held,
directly or indirectly, by the same holding entity or
person (i.e. agencies are subsidiaries of the same
economic group); or

c) There is identity of the persons managing
the agencies: at least half of the members of the
Management board/Board of dirdctors of the

CK

‘RADIU

ww.njoy.bg

ww.btvrad

io

[JrADIO

s
JAZZLL  CLassicFM

Sofia, Bulgaria Square 1, Administrative Building bTV, 11 floor




Radio Group

r) egHa areHuuMsa (MAM ObLLEPHO APYKECTBO Ha
Tasn areHuuMa, B KOETO TA MMA MaKOpPUTApHO y4yacTue)
MMa NpaBoO Aa Ha3HayaBa MoBeye OT MOJIOBMHATa OT

yneHoseTe Ha YnpasutenHua CbBET/C'bBETa Ha
ANpPeKTopute naum, B cnyanl Ha Apy»XecCTBa, KOUTO HAMAT
TaKbB CbBe€T — MNpPaBO Ada Ha3Ha4yaBa 3aKOHHUTE

NpeacTaBUTENN Ha APYra areHuma; uam

A) eaHa areHums (MM AbWEPHO APYXKECTBO Ha
Tasn areHuuMa, B KOETO TA MMA MaKOpPUTApHO y4yacTue)
npuTexasa No-mMasKko OT MOJOBMHATa OT KanwuTtana, oT
6U3HEC aKTMBMTE U/WAM MMa MPaBO Aa YNpParkHABa Mo-
MaJIKo OT NoJIOBMHATA OT rnacoseTe B O6WOTO cbbpaHue
Ha pgpyra areHuus, HO MMa npaBo Aa 6/0Kupa
CTpaTerMyeckn pelleHusa Ha apyra areHuus (CbBmecTeH
KOHTPOA C ApYro npeanpuaTuhe) upes ynpakHaBaHe Ha
CbLLECTBEHO NMPaBO HA BETO BbPXY TbProBCKaTa No/NTUKA
Ha ApyraTta areHuusa); nam

e) areHumMuTe ca HBUAM NpeLeHEeHM KbM MO-paHeH
MOMEHT KaTo o06wa MKOHOMMYecka rpyna oT
6bsirapckata Komucus 3a 3aWMTa Ha KOHKYPEHUMATA UK
ot EBponeiickaTa KOMUCHA M OT gaTaTa Ha Tasu NpPeLEeHKa
He Ca HaCTbNWIM CbLLECTBEHM NMPOMEHWN B OCHOBaHMATA
3a TOBa pelleHue.

B cnyyah 4ye nocpeactBom nybAMYHO AOCTbNHATA
nHpopmaumsa PAAMOTO HAMA Bb3MOXKHOCT Aa YCTAHOBMU
n/vnu ga npoeepu cnasBaHeTo Ha ycaosue no Bykea a)
00 €), areHuuMuTe, KOUTO TBBPAAT HEroBoTO Hanuuue,
cnegBa BaAMAHO @ YAOCTOBEpAT  CbOTBETHaTa
cBbp3aHocT npeg PAANOTO.

XVII. MNpuopurtetn

Yn. 39. B cnyyalh Ha NpoTMBOpEYME MexKAy Knay3u Ha
pa3nnYyHUTE AOKYMEHTM, KOUTO CbCTaBAT [OroBopa B
HeroeaTa UAIOCT, NPeAUMMCTBO MMAT KaaysuTe Ha
LOKYMEHTUTE B CiefiHaTa Nocnef0BaTeIHOCT:

1. AHeKcuTe KbM MHAUBUAYANHUA O0OrOBOP;
2. NHAMBNAYaNHUAT NUCMEH A0roBOP;
3. HacTtoawmTte O6wm ycnosus.
XVIII. 3akntountenHu ycnosusa
Yn. 40. 3a HeypeaeHuTe BbBNPOCUM ce npwuaarat

pasnopeabute Ha AeWCTBALLOTO 3aKOHOAATENCTBO Ha
Penybauka bbarapums.

Yn. 41. BcnyKM cNOpoBE MO Thb/KYBaHe U U3Mb/IHEHME Ha
WHOMBMAYaNHUTE [0roBOpWM, M HactoAwmte O6wm
yCnoBMA Cce ypexaar no crnopasymeHue Mexay
CTpaHMTEe, a aKo TaKoBa He Obae NOCTUrHATO — OT
KOMMETEHTEH CbA, CbC cepanuule B rp. Codus.

agencies and/or one or more of the statutory
representatives of the agencies who jointly or
separately are authorised to represent the
respective agency, are one and the same persons;
or

d) One agency (or a majority-owned
subsidiary of that agency) has the power to appoint
more than half of the members of the
Management board/Board of directors or, in case
of companies not having a board — the statutory
representatives of another agency; or

e) One agency (or a majority-owned
subsidiary of that agency) holds less than half the
capital, the business assets and/or has the power
to exercise less than half of voting rights in General
meeting of the other agency, but has the power to
block strategic decisions of another agency (joint
control with another undertaking) through the
exercise of material veto rights on the business
policy of the other agency; or

f) The agencies have previously been treated
as single economic entity by the Bulgarian
competition authority or the European Commission
and there have not been any significant changes in
the reasons underlying that decision since the date
of that assessment.

In case public information does not enable RADIO
to ascertain and/or verify the meeting of a
condition under (a) to (f), the agencies which claim
its presence must validly demonstrate the
respective relation link to the RADIO.

XVILI. Priorities

Art. 39. In case of discrepancies between the
clauses of the various documents composing the
whole contract, priority is given to the clauses of
the documents in the following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

XVIII. Final Provisions
Art. 40. The effective legislation of the Republic of

Bulgaria shall be applicable for all unsettled issues.

Art. 41. All arguments related to the interpretation
and implementation of the ipdjvidual and

btvrad

io

[JrADIO

bg

W
JAZZ?,  CLASSICEM

sicfm.bg

Sofia, Bulgaria Square 1, Administrative Building bTV, 11 floor




Radio Group

HacTtoawmTte O6wM ycnoBus ca U3roTBEHW Ha BbArapcKu
M aHFWMIACKM e3MK, KaTo B C/y4Yall Ha HecbOoTBETCTBME
MeXXAay TEKCToBeTe e BannaeH 6barapCcKUAT TEKCT.

HacToawmTe O6wm ycnoeua ca B cuna ot 18.09.2018 r.

framework contracts and the present General Sales
Rules shall be settled by an agreement between
the parties. In case an agreement cannot be
reached, the issue shall be brought to the
competent court in Sofia.

These General Sales Rules are made in Bulgarian
and English language and in case of discrepancies
between the clauses the version in Bulgarian
language shall prevail.

These General Sales Rules are effective as of
18.09.2018.
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