


0O6uwa nHpopmaums
MpepnaraHu KaHanu
Yacosu noAacum

KoedunumeHTH 33 gbmKnHa
KoedunumeHtn 3a AP dopmu
MeceyHn KoeduLmeHTH

BpyTHM LIPT B 6TB

bpytHn LUPT B TK

“NbnHO 3aBbpTaHe” B 6TB
LleHn no yacosu noacu B TK

HagueHku
OTCTBNKMK

10
11
12

15
16

General Information
Channels Offered
Time Slots

Length Coefficients
AA Forms Coefficients
Monthly Coefficients

Gross CpP in bTV
Gross CpPin TC

Total Rotation in bTV
Time Slots Prices in TC

Surcharges
Discounts

10
11
12

15
16

CbAabprkaHue
Content



Channels Offered

YcnoBuATa, ONMCaHM MNO-A40/Y, Ce OTHACAT 3a BCUYKKM TB
KaHanu Ha BTB Meaua Mpyn (bMG): ocHoBHMAT TB KaHan —
bTV u TematuyHute TB KaHanu - bTV Comedy, bTV
Cinema, bTV Action, bTV Lady n RING, KakTto u 3a HoBu TB
KaHanu, B cay4Yali ye TakmBa 6bAaT cb3gageHn oT bMG.
BcuuKM LeHu ca B 6barapckm nesa, 6es A4C.

bMG mma npaBo no cBoA npeueHka Aa no3uunmoHuUpa B
TemaTuyHuTe KaHaam ao 10% oT naaHupaHua broaxKeT Ha
KNMEHTa, KaTo n3bopbT Ha KOHKPETHM TEMATUUYHU KaHanu
€ Mo npeueHKa Ha KameHTa. NosnumnoHmnpaHeto ot 11% go
100% e no npeLeHKa Ha KINeHTa.

PasnpepeneHneto Ha O6loaxKeTa Mexay TemaTUUYHUTE
KaHanuM ce onpegensa aBTOMaTUMYHO OT oduuManHaTa
6naHKka 3a 3aABKM Ha bMG. To 3aBucu oT Hpoa Ha
n3bpaHUTe KaHaNN N OT TAXHATa KOMBUHaLUMA.

BnaHkuTe 3a 3aABKM Ha bMG 3a bTV u 3a TematnyHute
KaHain ca eanHCTBeHUTe oduumanHu dopmynapu 3a
3asBsAABaHe Ha peKkiama B bMG.

bMG rapaHTupa Ha 100% pPeNTUHI TOYKU 33 BCUYKN CBOMU
KaHanu, ONMCaHW B AeTalan BbB BCAKA Tapuda, KaKTo 3a
CTaHAapTHaTa peK/iama, Taka M 3a BCUYKM aNTepHaTUBHU
peknamHu GopmMu, C U3KAOYEHME Ha NPOAYKTOBOTO
NO3NLMOHNPAHE.

The below conditions apply to all TV channels within bTV
Media Group (bMG): the main TV Channel — bTV and the
thematic TV Channels - bTV Comedy, bTV Cinema, bTV
Action, bTV Lady, RING and any other TV channel that may
be created by bMG.

All prices are in BGN, without VAT.

bMG is entitled to allocate at its” own discretion up to 10%
of each Client’s budget in the Thematic TV Channels, but
the selection of the specific Thematic TV channels is at
Client’s discretion. The allocation from 11% to 100% is at
Client’s discretion.

The distribution of the budget allocated to Thematic TV
Channels will be automatically determined by the official
order template of bMG. It depends on the number of
channels chosen and on the combination of those
channels.

The official order templates of bMG for bTV and for the
Thematic TV Channels are the only official forms for
ordering advertising airings on bMG.

bMG guarantees 100% rating points for all of its TV
channels as described in details in each Rate card, for
Standard Advertising and for all Alternative Advertising
Forms, except for Product placement activities.
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YacoBu nosacu

[HeBeH 06:00-17:00
CnepnobeneH 17:00-19:00
Mpaiim Tanm 19:00-24:00

KbceH 24:00-02:00

HouweH 02:00-06:00

bMG npogaBa peknaMHOTO cCU Bpeme CnNpsamo neTte
4YacoBW NoAca, NOCOYEHM No-rope.

Bcuukn peknamHu 610KOBE npeav WM B oOnpeneneHo
npegasaHe ce acouMmpaT CbC CbOTBETHOTO NpejaBaHe.
AKO HA4yasoTO MM KPasAT Ha NpejaBaHe ca Ha rpaHuuaTa
MeXay ABa 4acoBM MOACA, BCUMYKM peknamHu bnokose
acouMMpaHn C [afeHOTO npejaBaHe ce CyMTaT 3a
M31bYEHM B HAcOBMA NOAC HA NpesaBaHEeTo, KbM KOEeTO ce
yncam To.

(Mpumep — peknamHuAaT 610K nNpean LleHTpanHa emucusn
HosuHM B 19:00 4. ce cumTa 3a 610K B YacoBM nosac MNpanm
Tanm.)

Time Slots

Day Time 06:00-17:00
Prime Access 17:00-19:00
Prime Time 19:00-24:00
Late Fringe 24:00-02:00
Night Time 02:00-06:00

bMG will sell its commercial time with regard to the five
time slots listed above.

All commercial breaks before and in a respective program
are associated with this program. If the beginning/end of
a program is on the verge of any of the time slots, all
associated breaks to the program are considered as aired
in the time slot of the program.

(Example — the break before Central News which starts at
19:00 is treated as a break aired in Prime Time).
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KoedpunumeHTtu 3a

LleHa3a: W3uncnsasa ce Kato: LeHa3a: W3uucnsasa ce kato:

5" cnot 50% ot yeHa 3a 30" 35" cnot  [120% oT ueHa 3a 30"
10" cnot  |60% oT yeHa 3a 30" 40" cnot | 140% ot ueHa 3a 30"
15" cnot  |75% ot yeHa 3a 30" 45" cnot | 160% oOT ueHa 3a 30"
20" cnot  |90% oOT ueHa 3a 30" 50" cnot  [180% oT ueHa 3a 30"
25" cnot  |95% ot ueHa 3a 30" 55" cnot  |190% oT yeHa 3a 30"
30" cnot  |100% oT yeHa 3a 30" 60" cnot  [200% oT ueHa 3a 30"

bMG onpepgens ropHaTa CKana 3a U34MUCAABaHE Ha LeHuTe
Ha pPeKNaMHUTE M3NbYBAHMA, KOUTO Ca KpaTHM Ha 5.
CkanaTta e efHaKBa 33 BCEKM OT TENEBU3NOHHUTE KaHaNU,
npeameT Ha HacTosAlaTa MNOAMTMKA 3a npoaakba.
CrnoToBeTe C MeXAMHHN Ab/IKUHU (MUHUMYM 3 CeKyHAaM)
Ce 3aKpbr/IABAT, KaKTO cnefpa: 3aBbpluBamTe Ha l, 2, 6
M 7 — KbM NO HUCKATa, a Ha 3, 4, 8 1 9 — Kbm NMO-BMCOKATA
CTOMHOCT.

3a KoedUUMEHT 3a Ab/KWUHM, PA3IUYHM OT TOPHUTE,
MOXKe aa ce o6bpHeTe KbM oTaen MNpogaxkom Ha bMG.

Length
Coefficients

Price For: Equals: Price For: Equals:

5" spot 50% x 30" Price 35" spot | 120% x 30" Price
10" spot  [60% x 30" Price 40" spot  |140% x 30" Price
15" spot  [75% x 30" Price 45" spot  |160% x 30" Price
20" spot  |90% x 30" Price 50" spot  |180% x 30" Price
25" spot  |95% x 30" Price 55" spot  |190% x 30" Price
30" spot  [100% x 30" Price 60" spot  [200% x 30" Price

bMG defines the above scale for calculating the prices of
the spots which length is divisible by 5. The scale is equal
for each of the channels subject to the present Sales
Policy. The prices of spots with different lengths
(minimum 3 seconds) are calculated as follows: the ones
whose length ends in 1, 2, 6 and 7 shall be rounded to the
lower price and the ones whose length ends in 3, 4, 8 and
9 shall be rounded to the higher price.

For coefficient for length different than the above, please
check with bMG Sales Department.

KoeduuymneHtun
Coefficients




KoeduuymneHtn 3a Coefficients
AP dopmu AA Forms

NHpekc MWHpgekc [AbmknHa Max
" " . Index to Index to
Bup peknama kbm 30" kbM 30 B Type of advertising B " Lengths
bTV TK ceKyHAu 30°bTV 307 TC in Sec
7"+7" CnoHc.3aTaBKm 110% 110% 14 7"+7" Sponsorship tags 110% 110% 14
CnoHc. Npomo-aHoHC 70% 100% 15 Sponsored Promo 70% 100% 15
3"+4" 6p. wanka peknama 110% 110% 7 3"+4" Break IDs 110% 110% 7
3"+4" 6p. Wwarnka peknama + 38yK 130% 130% 7 3"+4" x Break Ids + VO 130% 130% 7
Xopwus. + BepT. popma 130% 130% 10 Content Split 130% 130% 10
dopma purHanHM Hagnmcu 120% 120% 10 Credit Split 120% 120% 10
OtbposBaHe 80% 100% 10 Countdown 80% 100% 10
BepTunkanHa popma 80% 100% 10 Skyscraper 80% 100% 10
Xopv3oHTanHa popma 80% 100% 10 Cut-in 80% 100% 10
Hagnuc 40% 100% 15 Crawl 40% 100% 15
BpaHanpaH 6br 60% 100% 10 Branded Bug 60% 100% 10
BpaHanpaH npomo-6br 60% 100% 10 Branded Promo-bug 60% 100% 10
MnaTeH penopTax 75% 75% 60 - 120 Paid Report 75% 75% 60 - 120

KoeduuymneHtun
6 Coefficients




MeceuHu
KoedbuumeHTH

85% 95% 120% 130% 130% 120%

Monthly
Coefficients

90% 85% 120% 135% 135% 120%

bMG onpegfens ropHaTa ckasia 3a U3YUCAsABaHE Ha LeHUTe
Ha peKNamMHWUTe M3NbYBaHWUA MNpes roauHaTa. Ckanata e
€/lHaKBa 33 BCEKWU OT TENIEBU3MOHHUTE KaHaau, npeameT
Ha HacToAWwaTa NoUTUKA 3a npoaaxkba. KoeduumeHtute
ce npwunaraT KbM 6asoBaTa 6pyTHa LLeHa Ha PeMTUHT TOYKa
B Pa3/IMYHMTE YacoBM MOACM Crnopes meceua Ha
N3NbYBaHe.

bMG defines the above scale for calculating the prices of
the spots during the year. The scale is equal for each of
the channels subject to the present Sales Policy. The
coefficients are applied on the base gross cost per rating
point in each of the time slots according to the month in
which the airings will be made.

KoeduuymneHtun
Coefficients




BpyTtHu LIPT, 6TB Gross CpP, bTV

bMG onpefens OpyTHM LEHU HA PEUTUHT TOYKa Ha bMG defines gross costs per rating point of the

PeKNamHuTE U3NbUYBAHMA Npes roauHata 8 bTV. LieHute advertising spots during the year in bTV. The CpPs will be

we 6bAaT NpuiaraHu KbM rapaHTUpaHUTE PEMTUHT TOYKK applied to the guaranteed rating points for each program
3a BCAKO efiHO npejasaHe oOT Tapudarta. apaHTUpaHuTe in the Rate card. Guaranteed rating points will be e
PENTUHT TOYKM e 6bAaT ONOBECTABAHM 3a BCEKM Mecel, published for each month latest one week before the

OT roAuHata, Hail-KbCHO efHa cegmuua npeay HavyanoTto beginning of the month.

Ha meceua.

a2 basoBa 6pyTtHa LIPT Ay ®eB Map Anp Maih HOuum HOam Aer Cen Okt Hoe [ek
; Base gross CpP Jan Feb Mar Apr May Jun Juu Aug Sep Oct Nov Dec
; [HeBeH Day Time 620 527 | 589 | 744 | 806 | 806 | 744 | 558 | 527 | 744 | 837 | 837 | 744
§ CnepobepneH | Prime Access 742 631 | 705 | 890 | 965 | 965 | 890 | 668 | 631 | 890 |1002|1002| 890
PYl paviv Taiim | Prime Time 873 742 | 829 |1048(1135|1135|1048| 786 | 742 |1048|1 1791 179|1 048
g KbceH Late Fringe 524 445 | 498 | 629 | 681 | 681 | 629 | 472 | 445 | 629 | 707 | 707 | 629
HoweH Night Time 218 185 | 207 | 262 | 283 | 283 | 262 | 196 | 185 | 262 | 294 | 294 | 262

LleHun
8 Prices



BpyTtHu LIPT, 6TB Gross CpP, bTV

Bba3zoBa 6pytHa LIPT Ay ®eB Map Anp Maii HOhu HOam Aer Cen Okt Hoe [ek

'-‘v," Base gross CpP Jan Feb Mar Apr May Jun Juu Aug Sep Oct Nov Dec
E [HeBeH Day Time 508 432 | 483 | 610 | 660 | 660 | 610 | 457 | 432 | 610 | 686 | 686 | 610
; CnepobepneH | Prime Access 605 515 | 575 | 726 | 787 | 787 | 726 | 545 | 515 | 726 | 817 | 817 | 726
3 Mpaim Tamm | Prime Time 693 589 | 658 | 832 | 901 | 901 | 832 | 624 | 589 | 832 | 936 | 936 | 832
; KbceH Late Fringe 463 393 | 440 | 556 | 602 | 602 | 556 | 417 | 393 | 556 | 625 | 625 | 556

HouleH Night Time 189 160 | 179 | 227 | 245 | 245 | 227 | 170 | 160 | 227 | 254 | 254 | 227

o Yacosu Ba3zoBa 6pyTHa LIPT Ay ®eB Map Anp Maii HOuu HOam Aer Cen Okt Hoe [ek
z nosc Base gross CpP Jan Feb Mar Apr May Jun Juu Aug Sep Oct Nov Dec
; [HeBeH Day Time 642 546 | 610 | 770 | 835 | 835 | 770 | 578 | 546 | 770 | 867 | 867 | 770
o CnepobegneH | Prime Access 797 678 | 757 | 956 |1037|1037| 956 | 718 | 678 | 956 |1076|1076| 956
; Mpaim Tamm | Prime Time 962 817 [ 913 [1 154 (125012501154 | 866 | 817 [1154(1299(1299(1 154
g KbceH Late Fringe 480 407 | 456 | 576 | 623 | 623 | 576 | 432 | 407 | 576 | 647 | 647 | 576
HoueH Night Time 197 168 | 187 | 237 | 256 | 256 | 237 | 178 | 168 | 237 | 266 | 266 | 237

LleHun
9 Prices



bpyTHu LUPT,
TemaTtnyHun KaHau

LleneBarpyna basosa 6pyrHa LIMNT

Gross CpP,
Thematic channels

Ay ®eB Map Anp Maihr HOum HOam Asr Cen Okt Hoe [ek

Target Groups Base gross CpP Jan Feb Mar Apr May Jun Juu Aug Sep Oct Nov Dec
A 18-49 572 486 | 544 | 686 | 744 | 744 | 686 | 515 | 486 | 686 | 772 | 772 | 686
F 25-54 470 399 | 447 | 564 | 611 | 611 | 564 | 423 | 399 | 564 | 635 | 635 | 564
M 18-49 592 503 | 563 | 710 | 770 | 770 | 710 | 533 | 503 | 710 | 799 | 799 | 710

bMG onpegensa ropHuUTe BPYTHU LEHU Ha PEUTUHT TOYKA
Ha peKNamMHUTe U31bYBAHMA nNpe3 roauMHata B
TEMaTUYHWUTE KaHanu. LleHnTe we 6baaTt npuaaraHu Kbm
CpeaHO AHEBHUTE PEWTUHT TOYKWM rapaHTUPaHWU 32 BCEKU
eAMH KaHan oT Tapudara, KouTo Le 6baaT onoBecTaABaHU
33 BCEKM Mecel, OT rogmHaTa, Hali-KbCHO efHa cegmuua
npeau HayanoTo Ha meceua.

*TOpHWUTE LEHM Ca WM34YUCIEHM MpU CNedHOTO pasnpedeneHue Ha
6roaKeTa no yacosu noscu: JHeseH — 50%, CnepobeneH — 15%, Mpaim
Tarim — 25%; KbceH — 10%. Mpwu kenaHue 3a pasnnyHo pasnpegeneHume
no yacosu noacu, LLPT cbOTBETHO e ce NPpOMEeHMU.

*CnopTHWTe MbPBEHCTBA Ca ONWCaHW B oTAesHa Tapudba U He ce
NpoAaBaT Mo ropHUTE LieH!.

bMG defines the above gross costs per rating point of the
advertising spots during the year in the thematic
channels. The CpPs will be applied to the average rating
points per day guaranteed for each channels in the Rate
card, which will be published for each month latest one
week before the beginning of the month.

*The above prices are calculated with following time slot distribution:
Daytime — 50%; Prime Access — 15%; Prime Time — 25%; Late Fringe —
10%. In case a different distribution is requested, the CpP levels will
vary accordingly.

*Sport events are priced in a separate Rate Card and are not subject to
the above pricing.
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[lbaHO 3aBbpTaHe 6TB

MbaHo 3aBbpTaHE Onuna1 Onuua2 Onuua3

Pa3npep,enerme Ha U3sTbuBaHUATa NO YaCOBU NOACU

Total Rotation bTV

Total Rotation Option1 Option2 Option 3

Gross price per 30" airing 2000 2400 3000

The advisable Time slot distribution is the following

[HeBeH 40% 40% 40%
Cnepobeq, 20% 20% 10%
Mparim Tanm 20% 25% 40%
KbceH 15% 10% 5%
Houw,eH 5% 5% 5%

Day Time 40% 40% 40%
Prime Access 20% 20% 10%
Prime Time 20% 25% 40%
Late Fringe 15% 10% 5%
Night Time 5% 5% 5%

bMG npefocTaBa Ha cBOMTE KAMEHTU TPpW BapuaHTa Ha cxema ,,MbaHO
3aBbpTaHe”. Te wWmaT 3a Uen [Ja MpPefocTaBAT Ha KAMEHTUTe
Bb3MOHOCTTA 33 MpUCLCTBME B nporpama bTV cpely ¢uKcupaHa
LeHa Ha n3nbysaHe. M31bYBaHUATA B HErO Ce MO3ULMOHMPAT OT ekuna
Ha bMG w3 wuanata nporpama, CbOobpPasHO HaTOBAapeHOCTTa Ha
peknamHuTe 610KOBe B CbOTBETHWUA nepuosd. o Tesn cxemu He ce
rapaHTUMpaT peruTUHr Touku. LleHaTta 3a egHo 30-ceKyHAHO M3nb4YBaHe
3aBKCK OT 6POSA Ha M3TbYBAHMATA, NO3ULMOHMPAHK B Mpaiim Tanm.

3a Ab/KMHM pa3andHm ot 30” ce npunara odmumanHaTa
KoedpuLMeHTHa cKana.

Mpy Te3n nakeTn KAMEHTUTE MMAT Bb3MONKHOCT MpeABapUTENHO Aa
BMXAAT KbAe Ca MO3ULMOHUPAHN M3NMBYBAHMATA MM NO NpefaBaHuA U
natn. EKknnbT Ha bMG cu 3anassa NpaBoTO Ha pa3mecTBaHe Ha Beye
NoTBbPAEHU U3NBUYBAHUA B XOAa Ha KamnaHWATa. KAneHTbT nonyyasa
dUHANHOTO pasnpefeneHne Ha U3NbYBAHMATA B cepTuduMKaTt 3a
M3bYeHa peknama A0 Kpas Ha Mecelia, cnefBall, mecela, B KOWTO e
61n0 NocnefHOTO M3NBYBAHE OT KAMMAHUATA.

bMG offers to clients three different types of Total Rotation scheme.
They aim clients to be offered the possibility to be on bTV’s program at
a fixed price per airing. Spots are positioned by bMG’s Sales
Department all over the program, according to the fulfillment of the
commercial breaks during the period. Ratings are not guaranteed for
these packages. The price of a single airing of a 30” spot varies
depending on the number of spots aired in Prime Time. The official
coefficient scale of the media applies for spot lengths different than
30”.

Total Rotation packages allow clients to see beforehand where spots
are positioned by program and by date. bMG keeps the right to move
already booked and confirmed spots during the campaign. The final
spots’ distribution is received by the client with the broadcasting
certificate until the end of the month following the month of the last
broadcasting of the campaign.
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LleHu no 30HMY, Slot Prices,

TeMaTUYHU KaHanu thematic channels

bMG onpegens 6pyTHU LeHM 3a 30-CEKYHAHO M3NbYBaAHE bMG defines the gross prices of 30” advertising spots for
BbB BCEKM YaCOBM MOSC NpPe3 roauHata B TeMaTUyHUTe each time slot during the year in the thematic channels.
KaHanu. ToBa MO3BONSIBA Ha K/AMEHTUTE [a 3akynart This allows clients to buy a particular program in each
M3bYBAHE B KOHKpPETHa Mporpama BbB BCEKM eauH OT time slot but with no guaranteed ratings.

noscute, Ho 6e3 rapaHTUPaH PENTUHT.

*CnopTHWUTE MbPBEHCTBA Ca OMUCaHM B OTAeNHa Tapuda M A0NHUTE * Sport events are priced in a separate Rate Card and are not subject of
LLeHW He ca Ba/IMAHM 3a TAX. the pricing below.

Yacosu Ay ®eB Map Anp Mai HOHm HOmm AsBr Cen Okt Hoe [Jek
nosc Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

.§ [HeBeH Day Time 139 [ 155 | 196 | 212 | 212 | 196 | 147 | 139 | 196 | 220 | 220 | 196

< CnepobesneH | Prime Access 166 | 186 | 235 | 254 | 254 | 235 | 176 | 166 | 235 | 264 | 264 | 235

E Mpavim Tam | Prime Time 593 | 663 | 837 | 907 | 907 | 837 | 628 | 593 | 837 | 942 | 942 | 837
KbceH Late Fringe 174 | 195 | 246 | 266 | 266 | 246 | 184 | 174 | 246 | 276 | 276 | 246
HowweH Night Time - - - - - - - - - - - -

LleHun
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LleHn no 30HMY, Slot Prices,
TeMaTUYHU KaHanu thematic channels

Yacosu Ay ®eB Map Anp Man HHu HOam Asr Cen Okt Hoe [ek
nosc Feb Mar Apr May Jun Jul Sep Oct Nov Dec

(]

5 [HeBeH Day Time 110 [ 139 | 151 | 151 | 139 | 104 [ 99 | 139 | 156 | 156 | 139

LE; CnepobepeH | Prime Access || 214 | 240 | 303 | 328 | 328 | 303 | 227 | 214 | 303 | 341 | 341 | 303

E Mpaim Tamm | Prime Time 587 | 656 | 828 | 897 | 897 | 828 | 621 | 587 | 828 | 932 | 932 | 828
Kbcen Late Fringe 151 1 169 | 214 | 232 | 232 | 214 | 160 | 151 | 214 | 240 | 240 | 214
HoweH Night Time - - - - - - - - - - - -

YacoBu

Ay ®eB Map Anp Man HHu HOam Asr Cen Okt Hoe [ek

nosac

Jan Feb Mar Apr May Jun Ju Aug Sep Oct Nov Dec
188 | 210 | 265 | 288 | 288 | 265 | 199 | 188 | 265 | 299 | 299 | 265
CnepobeaeH | Prime Access 338 | 377 | 477 | 517 | 517 | 477 | 358 | 338 | 477 | 537 | 537 | 477

[HeBeH Day Time

Mpavim Taim | Prime Time 505 | 564 | 712 | 772 | 772 | 712 | 534 | 505 | 712 | 802 | 802 | 712
KbceH Late Fringe 159 | 178 | 224 | 243 | 243 | 224 | 168 | 159 | 224 | 252 | 252 | 224
HowweH Night Time 35 39 49 53 53 49 37 35 49 55 55 49

bTV Comedy

LleHun
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LleHU No 30HM,
TeMaTUYHU KaHaNu

Slot Prices,
thematic channels

Yacosu Ay ®eB Map Anp Man HHu HOam Asr Cen Okt Hoe [ek
nosc Jan Feb Mar Apr May Jun Ju Aug Sep Oct Nov Dec
[HeBeH Day Time 63 69 69 63 47 63 71 71 63
CnepobeaeH | Prime Access 59 66 83 90 90 83 62 59 83 94 94 83
Mpaim Taim | Prime Time 151 | 169 | 214 | 232 | 232 | 214 | 160 | 151 | 214 | 240 | 240 | 214
KbceH Late Fringe 72 80 101 | 110 | 110 | 101 76 72 101 | 114 | 114 | 101
HowweH Night Time - - - - - - - - - - - -

YacoBu

nosac

Alny ®eB
Jan Feb

Map Anp Ma#
Mar

Apr

May

KO HOam
Jun Jul

ABr
Aug

Cen Okr
Sep

Hoe

Aex

Oct Nov Dec

[HeBeH Day Time 10 10 10 10 10 10 10 10 10 10 10 10
CnepobeaeH | Prime Access 16 18 23 25 25 23 17 16 23 26 26 23
Mpaim Taim | Prime Time 44 49 62 68 68 62 47 44 62 70 70 62

KbceH Late Fringe 15 17 21 23 23 21 16 15 21 24 24 21

HoweH Night Time 10 10 10 10 10 10 10 10 10 10 10 10
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HapueHka KoepununeHT HagueHka

V360p Ha 610K 10%
MbpBa no3vuma B 610K 30%
MocneaHa no3uuma B 610K 30%
Bropa nosuupa B 610k 15%
MpeanocneaHa nosuuws B 610K 15%
N360p Ha 610K + MbpBa NO3ULYS 40%
1360p Ha 610K + nocnegHa no3mums 40%
MbpBa 1 nocnegHa nosvuma B 610K 35%
TaHaemeH cnoT 20%
CbBMeCTHa peknama up to 50%

B cnyqaﬁ 4ye KJ/IMEHTDLT XKeJslaeé Aa Kynu KOHKpEeTeH
pexknameH 610K WU nosnunAa B 6IIOK, ce npwunarat
FTOPHUTE HAaQUEHKN.

HagueHka 3a cbBMeCTHa PEKNaMa Ce npuaara Korato B
TbProBCKOTO C'bO6LI.I,EHVIe NPpUCbCTBa MaApPKa Ha A4Apyr
K/IUEHT. KOHKpETHMﬂT pa3mep ce onpeaena 3a BCEKU
oTaeneH cnyqaﬁ cnpAamo NPUCHBCTBUNETO Ha
AONB/IHATE/IHATA MaApPKa — BU3yain3aumnAa, CnomeHaBaHe,
NPUCHCTBNE Ha Z10r0, N3MNO0/ZI3BaHE HA NPOAYKTa, Ab/IXKUHA
Ha NPUCHBCTBUNETO U T.H.

Surcharges

Break 10%
First in Break (FIB) 30%
Last in Break (LIB) 30%
Second in Break (SIB) 15%
Before Last in Break (BLIB) 15%
Break & FIB 40%
Break & LIB 40%
Top & Tail 35%
Tandem Spot 20%

Co - Advertising up to 50%

In case a client wants to buy a certain commercial break
or a position in such, the above surcharges are applied.

Co-advertising surcharge is applied if a brand of another
client is presented in the commercial material. The exact
amount is decided on a case by case basis according to
the other client’s presence, such as — visualization,
mentioning in the voice over, logo presence, product
usage, the length of the exposure, etc.
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OTCcTBNKU

Peknamogatennte U pekNamHUTE areHuuun, KoUTo umat
[OroBOp 3a W3/1b4YBaHE Ha TENEBU3MOHHM TbProBCKM
cbobueHns ¢ bTV Media Group (bMG), morat aa ce
Bb3M0/13BaT OT MNPeA/IoKEeHUTE MOo-HaTaTbK OTCTLAKM Npu
npMemaHe MW CnasBaHe Ha YC/I0BMATA 3@ TAXHOTO
npegocrtasaHe. PeknamHuTe areHUMM moraT ga noemat
rapaHuuun 1 ga noanuceaTt 4OroBopu OT MMETO Ha CBOUTE
K/MEHTM, aKo ca NpeaBapuTesIHO OB/JAaCTEHM 3a TOBA M B
paMKWTe Ha NpeAoCcTaBeHMUTe MM NPaBOMOLLMA.

MpeaocTaBAHETO M MOMyYaBaHETO Ha KOATO M Aa e oT
n3bpoeHnTe OTCTBMKKU, HE e NpeaBapuUTeNHO yC/loBMue 3a
CK/lOYBaHe Ha [J0roBOpP 3@ M31byBaHE Ha TbProBCKU
CcbobLleHUs.

Advertisers and Advertising Agencies who have signed a
contract for broadcasting of TV  commercial
communications with bTV Media Group (bMG) may be
granted the discounts described onward if they accept
and observe the terms for discount acquisition. The
Advertising Agencies can make guarantees and sign
contracts on behalf of their clients in case they are
authorized in advance for doing this and within the
provided powers.

Granting and obtaining any of the described discounts is

not a precondition for the conclusion of a contract for
broadcasting of TV commercial communications.
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OTCcTBNKU

OTCTbNKMTE MpeasioKeHU Mo-HaTaTbK ce pasnpesenaATt B
ABe HMBa, cnopeg TabavuaTta no-goy. BCUUYKM OTCTBNKM
OT [JafeHO HWMBO ce cymupart. [BeTe HMBa ce npwaarat
nocnefoBaTeNIHO  BbpxXy  OpyTHaTa  CTOMHOCT  Ha
n3NbYBaHMUATa (Npeam oTcTbnku 1 npeav 44C).

OtcrbnKka Huso 1 OtcrbnKa Huso 2

OTCTbNKA 32 UHAMBUAYANIEH o6em
OTCTbNKa 33 NpeaniawaHe
OTCTbMNKA 33 PaHHO AOroBapsHe

Kpoc meaumiiHa oTcTbnKa

The Discounts described onward are separated in two
levels as per the table below. All discounts in a respective
level are summed up. The two levels are applied
consecutively on the gross price of the airings (before
discounts and before VAT).

Discount Level 1 Discount Level 2
Individual Volume Discount

Prepayment Discount Cross Media Discount

Early Signing Discount

Mpunaraiknm Hak-gobpuTe TbProBCKM MPaKTUKKU, B
npoueca nNo AOroBapsHe Ha YC/A0BMATA, KOWUTO Aa
3anerHaT B MHAMBMAyanHuTe gorosopu, bMG u
KAMEHTUTE MoraT [a OOroBOPAT W APYrM OTCTLMKM (B
AOMb/HEHME Ha onuWcaHWMTe B Mo-ropHata Tabauua), ¢
ornen cbobpasABaHe C onNpeaeneHyv TbProBCKU WUAU
[OrOBOPHUN CNeundPUKN UAKN CbC CNeLManHN U3UCKBAHMA
3a 3aKynyBaHe Ha KMeHTUuTe.

Applying the best commercial practices, during
negotiation of the conditions to be included in individual
contracts, other discounts (further to those included in
the above table) may be negotiated between bMG and its
clients, in order to reflect specific purchasing patterns,
contract implementation patterns, or specific purchase
requirements of the clients.
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O1cTbnKa 33

UHAnBMAyasneH obem

OTcTbnKaTa 3a MHAMBMAYyaneH obem ce npeaocTaBs Ha
KNMEHTWU, KOWUTO rapaHTUpaT onpegeneH HeT GloaXKeT B
bMG 3a nepuopaa 1 aHyapm — 31 gekemspwm 2019.

HeT 6loaKeTbT € paBeH Ha cymaTa OT BCUMYKM CXeMU Ha
M3nbyBaHe, 3aABEeHU U u3nbyeHn B TB KaHanute Ha bMG,
cNep, HauMcnABaHe Ha OTCTbIMKM U Npean HauucnaBaHe Ha

AAc.

BcAKO HMBO Ha OTCTbMKa Ce npuaara eguMHCTBEHO CNPAMO
cboTBeTCcTBalLMA W obemeH  WMHTEpPBaN  CbraacHo
MHKpeMeHTanHaTa Tabauua Ha ctp. 19. lMonaraemaTa
roAuWHa OTCTbMKA Ce M3YMCNABA CPeaHOaPUTMETUYHO Ha
6a3a 0bLMA rapaHTMpaH obem.

MpyM  HeusNb/AHEHWE HA  rapaHTMpaHusa  BloaxKerT,
OTCTbMNKaTa 3a MHAMBMAYyaneH obem ce npeusyncansa
Cbr1aCHO MHKpemeHTaHaTa Tabanua Ha cTp. 19.

Individual
Volume Discount

Individual volume discount is granted to clients based on a
guarantee for net spending in bMG for the period January
1st — December 31st 2019.

The net spending is equal to the sum of all broadcasting
schemes, ordered and broadcasted on all bMG’s TV
channels after deducting all applicable discounts and
before calculating VAT.

Each level of discount is applied only for the respective
volume interval according to the incremental grid on page
19. The applicable annual discount is calculated as an
average based on the total guaranteed volume of
spending.

If at the end of the year the guaranteed volume is not
reached, the individual volume discount will be
recalculated in accordance with the incremental grid on
page 19.
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Individual
Volume Discount

O1cTbnKa 33

UHAnBMAyasneH obem

Incremental grid for Individual Volume Discount
Calculation:

Net Volume in bMG (excl. VAT) 2019

MHKpemeHTanHa Tabnuvua 3a KankyampaHe Ha OTCTbMKa
3a MHAuBMUAYyaneH obem :
Het 06em B bMG (6e3 A44C) 2019 Discount %

Incremental

Otctbnka %
WNHkpemeHTanHo

Hag (nB.) Ao (nB.) Above (BGN) To (BGN)

M3uucasBaHe Calculation
1000 25000 11.5% 1 000 25000 11.5%
25000 50 000 14.0% 25 000 50 000 14.0%
50 000 100 000 16.5% 50 000 100 000 16.5%
100 000 150 000 19.0% 100 000 150 000 19.0%
150 000 200 000 21.5% 150 000 200 000 21.5%
200 000 250 000 24.0% 200 000 250 000 24.0%
250 000 500 000 26.5% 250 000 500 000 26.5%
500 000 750 000 29.0% 500 000 750 000 29.0%
750 000 1 000 000 31.5% 750 000 1 000 000 31.5%
1 000 000 1 500 000 34.0% 1 000 000 1 500 000 34.0%
1 500 000 2 000 000 36.5% 1 500 000 2 000 000 36.5%
2 000 000 3 000 000 39.0% 2 000 000 3 000 000 39.0%
3 000 000 + 41.5% 3 000 000 + 41.5% g
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O1cTbnKa 33
npeannawaHe

100% MpeannawaHe Ha Or1cTbnKa
elnNH Usn mecel, 2%

OTcTbnKaTa 3a npeannawaHe MOXKe ga ce nonsea oT
K/IMEHTU, KOUTO NpeanNAawWaT Ha YacTu broarKeTa cu.
MpeannawaHeTo ce M3BbpLIBa Ha 6asa rapaHUMs 3a HeT
6lo4yKeT, KOWTO e bbae n3pasxodeH npes AafeH meced,.
OTcTbnKaTa ce npuiara 3a BCAKA CXeMa Ha M3ib4yBaHe
npes npeanaaTeHna meced,

MNpegnnateHaTa cyma Tpabsa ga e perncrtpupaHa no
6aHKoBaTa cmeTKa Ha bMG Hali-manko aBa paboTHM gHU
npeau HayaoTo Ha MeceLl,a, 3a KOMTO ce oTHacA.

B cnyyali ye 6roaKeTbT, epeKTUMBHO M3pas3xoaBaH npes
npegnnateHma meceu, e ¢ 30% nnm noseye % NoO-BMCOK OT
rapaHTMpaHusa, OTCTbMKaTa 3a NpeAnsalaHe cnupa ga ce
npunara.

AKO KMEHTBT MMa NPOCPOYEHM 3a4b/IKEHMA, OTCTbMNKATA
He MOoXKe Aa 6bae NpUaoXKeHa, AopY aKo NpeanaallaHeTo
Ce U3BBbPLLN N3LANO N HAaBpeMe.

Prepayment
Discount

100% Advance Payment for Discount
one full month 2%

Prepayment discount is granted to advertisers which
prepay in parts their annual budget.

The amount to be prepaid is determined based on a
guarantee for net spending during a given month. The
discount is applicable to all broadcasting schemes during
the prepaid month.

Prepayment should be registered in the bank account of
bMG up to two business days before the beginning of the
month to which it refers.

In case the budget effectively spent during the prepaid
month is with 30% or more % higher than the guaranteed
one, the prepayment discount stops being applicable.

If the client has overdue amounts to be paid, the discount

cannot be applied, even if the prepayment is done fully
and on time.
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OTcTbnKa 33 Early Signing
pPaHHO AoroBapsHe Discount

AT Annual agreement .
crnopasymeHue, Orcrbnka signed not later than: Discount
noAarnvcaHo He No-KbCHO
30 HoemBpwm 2018 12% 30 November 2018 12%
31 dekemspu 2018 9% 31 December 2018 9%
31 Anyapm 2019 5% 31 January 2019 5%
Bcuukum KNEHTH, KOMTO nognuwar  roAuWHO All clients who have signed annual agreements for 2019 in
cnopasymeHue 3a 2019 r. B ropHUTE CpPOKOBE, MoraT Aa the above stated deadlines are eligible for obtaining a
nosly4aT CbOTBETHATa OTCTbIKA. discount.
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Kpoc mepguimHa Cross Media

OTCTbNKA Discount

Paznpepgenenue Ha 6r0pKeTa

Budget Split
Munumym 5% Munnmym 9% Munnmym 5% Munumym 9%
Kpoc meauiina AONbJAHUTENIHO AOMb/IHNTE/THO AOMbJ/IHATE/IHO AOMb/IHUTE/THO

Minimum 5% on  Minimum 9% on  Minimum 5% on  Minimum 9% on
topof bMG's TV  top of bMG's TV  top of bMG's TV  top of bMG's TV
budget in Internet budget in Internet budget in Radio budget in Radio

Cross media discount
OTCTBNKA B...+....  Hap TB 6lomKkeTa B Hapa TB 6lomkeTta B Hag TB 6rompketa B Hag TB 6roapkeTta B in..+....

bMG 3a nnrepHer bMG 3a untepHer  bMG 3a paguo bMG 3a paguo

Tematudnm TB kananu | [ 5% [ 5%| Thematic TV Channels | [ 5%] | 5%|

KnueHture, KOUTO rapaHTupart NUCMeEHO, ye Clients guaranteeing in writing that additional net
JOMb/NHUTENHO Hag TB 6woaketra cn B bMG  we investment on top of their TV budget in bMG will be
MHBecCTUpaT HeT BroaxeT B caTtosete Ha bWeb u/vnun 8 invested in bWeb sites and/or bTV Radio Group stations
paguo nporpamute Ha bTV Radio Group, we moraT Aa will receive Cross Media Discount as per the table above.

nonyyat Kpoc meauiHa OTCTbMKa CbracHO ropHaTta
TabnuuaTa.
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